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BOTHONG TIN VA TRUYEN THONG CONG HOA XA HOH CHITNGHIA VIET NAM
HQC VIEN CONG NGITE Béc lap - Ty do - Hanh phie
BUU CHINH ¥IEN THONG —

CIUTONG TRINH GIAOQ DUC DAI HOC CHAT LUONG CAQ
ADVANCED QUALITY EDUCATION PROGRAM

Tén chuong trinh (Program name): Marketing =i (Digital marketing)

Mganh dio tao {Major): Marketiog
Trinh 4§ ddo tyo (Dregrec): Bai hoe (Bachelor)
M s { Code ) T340115

Hinb thire 3 1 (Fonn ol education): Chinh qui (Fulltine}
{Bum hiaht thea (it dink si®ongayd3 thdng . ndm 2023 cia Gigm d5¢ Fpe vign)

(Attacked to Decivion Nodlo A0D-HV doged 29 month 5 pear 2023 of the Threetor)
1. MUC TIEU (GOALS AND OBRJIECTIVES)

L.1. Mue ticu chung ({roals)

Chumg trmh dia tao chal hreng caa trinh 94 dai hoc nzanh Markcting dinh hudmg
Markeling s (Digital Marketing) cua [loe vign Céng nght¢ Buv chinh Vién thong dirge
thiél ké nham dio tan va cang cdp nhidn ohin hee chét lwomg cao v marketing s & trinh
G dyi hoc trong bai canh hii nhdp kinh té thé 210r vi cach mang cong nghigp 4.0.

throc xfy dung teén nin Chuong rinh dae tao bic dal hee nganh IMacketing, {dinh
hurmg Mrgial Marketing) cou Ilm, vign Cong nghc Buu chinh Vién thing, chuong trinh
chat lugmg can Marketing s6 ohin manh vao hai diém khac big chinh, LG 14 -L.hLlCﬂlE trinfe
tap trang cung cip che sinh vién cae kidn lhm: k¥ nang cor hdn vl cdp nhip vé mng nghé
56 cOng nhu g duog ching lrong cic r.ap A6 qui minh (U ¢dp ldp ké hoach dén cdp i
nghi¢p] va haal dingichize ndng imarketing; rong hoat ding thy thap khai (hac 4 lidy
nhim phan tich, danh 2ia vé 15 v che quydl dinh marketing trong (§ chite/dosnh nghiép.
Hai la chuong trinh ting cirdmg khd rding s dgng tic":ng, Anh coasinh vién trong vide hoo
dp, nghign e, phuc vy cing vige chuyén mdn va hod ohjp nhanh v chng ddng
marketing frong Kb v vi qufﬂ: 1€ sau khi ra turdmg. Cherng trinh duge thido ké mét cich
khoa hoe v alirhg dinh hodme, myc 1180 dao 130 rd rang va cu thé nhim 210p sinh vién
it nighiép gin nhip 15t vio thi truimg nhan ive chuyén nghiép vé digital marketing - thi
trudmg nhin e dang medy céng phdt ridn ing nd tai Vig Nam,

The advanced guality education program in Digital Mevketing delivered by Past and
Teleconmmunication; Fastituie of Technology is designed to develop and provide advanced
GIRHENY Sumin rESeurees IR dightal marketing with a univeriiy acgree in the era af
eternationg econemic Infegralion e mdusivial revalution 4.7,

fasing o e oofual markeling educadion graduate progrom with dieite! marketing
grigatation of the Posts and Telecommunications fnsiinute of Technelomy, the advanced
guality education program in digital marketing emphasizes tve key differanges, The firel
clifference iy o provide students with basic and wp-to-dare Inaowledee and 3killy in digite)



lechnolugivs ond thelr application at differeat levels and movketing activifies/fienciions; in
eatad colleetion and data mining o analyze, evaluate and aptimize marketing decisiony of
prEarizationsianterrises, The second difference iv 1o equip andd enbanee studeonts’ ahility
fo wie English in stuelving, researehing, serving professione! activiries oy well ux 0 ie Rl
integrating inte the repional and imternational markoting community afier Lrractuation The
program s devigned acodemitcally with clear and specific ovientation and objectives ia
help yraduates erder the labor marke! in digital marketing which is rapizly mawing m

Mietnam.
1.2. Muyc tibu cy 1hé (Program Learning (Ohjectives - POs)

Chuteny trinh dio 1o chat lugng cao nganh Marketing dinh heing Marketing 6 nhim
Va0 muc tifu trang b cho sinh vién nhitng kién thive Lhu_':.ft."l'l min, k§ |1Eng va n.tmk, luc n::an
thiét € gidi quydt cdc I.han:h thirc gy ra b s, phdi trién cia cing [Jghl;,r gdi va nén kinh 1
vita phan khire vira toan ciu kaa hidn nay, Chirong rinh die tac CUNE L.:I.p chu sinh vién:

The wdvanced quality education progran in digital marketing oims to eiquips studenis
wiffe the knewledge. skills and compedencies to meel e chellerpes cuused Ay the
development af digital twehnologies and a fractionalized, globalized ecomomy The
FPRErRM PrPOVIEES fa shudenly;

L.2.1. Kién thice (Knowledpe)

POI. Kitn thirc ¢ bdo v I¥ Judn chink i, he théng phip at Viét Nam, an ninly quic
phéng, che nguyen 15 kink €. mii tririmng kinh doath va marketing hién dai

PO Kién thire chuyén mon vé marketing sé dé vin dung trong vige irién khai ip dyng
trong ¢ic W chirc, doanh nghiép, tr 1p ké hoach, i chirc va tridn khai, kiét sodl.
dnh gia,

PO, Kién thite chuyén mon va thue tién vé cac Cong nghé 56 v cic cing cu narkeling %
dé ca thé vin g vaoe thue ién mai trl.r-rmg kinhy duanh phire tap v3 bidn déng; dinh
gid, lwra chon va fing dung vic comg nghé 25, céng oy narketing

PO Kién thiy chuyeén mion v phan tich, danh 2ia thinh tich hoat dane marketing 56 va
dé xudt cic hoal donge car thign nham tdi hoar ding marketing 5H cla cac 18 chirc,
doanh nehiép

P03, Kign thite thire Lifn vE céc xu huémg, vidn cinh nghé nghigp vé markcting 58 v che
viin 8¢ dyu dire nghe nghidp lign quan dén markcting sé

PN, Busic knowledge related (o palitical theories, the Vietnamese legal suvtem, nationaf
yecurdy, economic principles, modern husiness environmend and markeling

P2 Advanced professionol krowledge In order to practice digital marketing in
elerprisesiorganizations,  feluding  plaeming,  orgamizing,  implementing,
corfrolfine and cualuation aclivities.

P35 Professional and praceical browledge on dipite! techuolngies and digital rurketing
tools in order to be able 1o evaluate, select and apply digital techmtogies and digital
mrketing tools i the compler aud challenging busmesy emviroament



PO4. Projessional knowiedge reloted w qnalyze, evaluate digital mavketing performonce
and progose activities o aprisize dipital marketing of buswess” EEaNIEation.

PR Procnical krowledee raloted o coreer JPositions and perspeciives as well ar
professional ethies in the field of dipial marketing

1.2.2, K¥ nidng (ikifls)

PUK, Cile k¥ nang chuyén mon oo bin dé o thé wién khai thae hign hoat ding markefing
vi markeling sd trong thire ti€n civ dueanh nghidp, 1 chire

PO7, Cae k7 nang bi tre va kY nilag mém 4@ ot thé Jam vide hica qua trong mik inemg
ndng déng va chuyén nghicp

Pl Basic prafessional skilly o apply marieting and dipital marketing in practicel
SHualions of eHierprise s e zaian

PO7 Compiementury wad sofi skills oz wedl ar o work effectively in a professional and
Ayl Emviromme sy,

1.2.3. Thdi 4§ fAveitade}

POE. Phim chit dao dive. ¥ thidc ngh-: nghicp, wich nhi§m céng din, chi déng 28NY tao,
0 7 thie phdi hop, hop lac rong cdng vige,

PO Qolitiey related (o professional ethivs, civic vesponsifilite, britiative, Crealivity,
senge of covrdimation and coaperation g work

F.2.4 Trink & mgogrd ngir v tin Doc (Foreign fanguages and informarics)

POY, Kha niing, so dyng téht tiéng And € ci thé lam vife hidu qua lrong mai lnrémg mang
tinfy qu{'“:r.' 1é

PO, Khi nang sir dung Wt céc cing cu tin hog vi phin mém chuyén mén co bin phuc
vy cho cOng vide, hoo tap va nghién i

MO Good ability to wse English fn order to effectively work in an inferaationn!
et RIRE L

PO Gaod abilify to use computer and conpmon and professional soffweare ool for
working, rludping and researching

1.3, Vi trl vige lam sau toi npghiép (Job and eareer postitions after praduating)

B g b] nhung kifn thm: k¥ ning nen tAng vimg chac, hién Il v Lhyee rén trong,
churong trinh chat lwgng cao vé digital marketing cea 1o vién Cing nghé Buu chinh Vién
théing, sau khi 18t nghidp, sinh vién s ¢d nhiéu co héi vige lam hap diin Lung s ei ohimg
cor hiii thing tién. ur nhin vién dén cdc chire danh quén i trung gian vi vip cao trong linh
vire digital inarketing 1reng doanh nghip. t6 chire, oo guan, Ngodi ra, sau khi hadn thich
clwrgng trinh b, sinh vién cu thé ed nhiku cor hi vige ldm rong cac cdng ty cune LH]'I
dich v markenngmarkeling s cing nhu co hidi b thp ndog cao hon hode Bin vige trong
i triecmg gidng day, nghién e

Afler gravunting the odvanced qualiny digital marketing program in digital L T
ed FITT. stwedenty will hove variowy aniract ive Jeh andd caresr from entprovers to mididle ond



senfor monagement positions it the field of digliel marketing in busiressey and
argamtizations, In addifion. after completing the program, studeinty cim have rateresting fob
aud caveer wpportunities in wmarketing opemcies oF companies  providing aigital
markelingimarieting services a2 woll as coreer opperfunitics for further stwehe or work s
o TECARTE died Fesearch cRvFoHsE.

» Cde vf &7 vife lim trong cdc doank sghigp hodc cdec 8 chire, co guan (Job ond
caresr appertaniies in businesses and orpamizations)

Binh vién tot nghidp chieeng frink chit hremg cae ve digital marketing o6 thé din
nhigm hau hét ede cing viée Ken quan dén marketing s& trong ¢ae doanh nghidp hote cic
té chife, co quan. Céc cdng vide ril da dng Loy vao dic til cia éc doanh nghiép, th chue,

Crraduates of o advenced gualiny digial marketing prosrgm can toke on most eligritel
marketing-relafed jobs in buxinesses or orsanizations. The jobs are diverse depending on
the characteriztics of businesses and organizations.

- Chuyén vien bodic nha quan 1w digital marketng? et markeiing specialin or
HIETHE et

- Chuyén vién hoc nhd quan w uyén (hing marketing s0/Dipital mrarkeing
Lermmwnication specialist ar manager

- Chuyén vién hode nha quan tei markeling néi dung s8¢ Dieitad conteni mrarkeling
specialist or nanager

- Chuyén vitn phin tich chidn dich marketing! Markering CERPTIER AHeevst

= Chuwén vién nghigo cim thi rodme’ Markes research speciolist
Chuyén vién SO or SEMiSearch Engine Optimisation (SEQ} vr Search engine
mavreting i SEM) specialist |
Chuyén vién phan tich web! Web dnafpst

- Chuyén vién thiomg mal Jdién 1 E-commerce specialivt

- Chuy@n vién phiin tich Insight khach hing’ Cresemer Insight dmodpst

- Chuyan vign phiin iich SMM!Social Media Morkering Anafyst

- Chuyén vién cong nghé Marketing/ Marketing technoionist

- {huyén vién phin dch chién luge Marketing/ Merrketong Strategy Analya

- Chuyén vién phin Udeh marketing Murkeziny aroipeiss

- Chuyén vién hodc nha guin tri han himg vi markeling e wyén:Sader & omfine
rrarieing speckalist or Melligrer

Cile wf Iri vige lam tromg cde cong ty cung mip Aich v marketing, marketing 50 {Job

und carecr in markesing, diviiol marketing agencivs)

- Chuyén vicn hode nhd quan e digital merketing! Digitael marketing speciafist of
mARIZEr

- Chuyén vién ip ké hoach digital marketing’ Digatal marketing pianner

= Chuyén vitn tu vin digital marketing! Diwitad mavieting consulians

- Chuyen vién hofic nha guan 1e] sackeling nip dung gy Pipriral content marketing
spectalist oF maldger

- Chuyén vién phan tich chién djch marketing 56/ Digital marketing cumpaign o

L



- Chuyén vifn quan tri kléch lang’ decouns maneger

¥ Che o kil nght nphigy hhde (Other carcor opporianities)

Hin canh do, vai nén 1ang Kign thire 1F thuyét s thare tifn n.mg chilc u: marketing va
markeling s, wau khi 1 ng,hn;:]:: -;,hmmg z trinh chét legmg, cao vé marketing sb_ sinh vign vé
thé cé nhiéu s lra chon v nght nehiép khac nhu:

= Khet s kinh doanby, tao Kp doanh nghiép riéng

- Tiéptue hoe cao hon 7 trink 46 Cae hog {qudn tr] kinh doanh, marketing) & rong v
M@k N,

- Ham nlngm cac v o cong viée lign quan dién nghién ciru, giang dav/dédo fao )
marketing 56 G vie oo i pido dyciddo te vi deanh nghidp

Lgyides, with @ solid foundation of theoretical and practical knewledye in marketing
ond digilal marketing, after gradusiing from this advanced gualin: education DRI iR
dfgrral markeiing, studenis can hove sroany other carcer oppotunilics stck gs-

- Sart P 0 BusiHess o Cregle el ows DNsiness

- Conrinue to study flerther ot the master's feved in fruvingss adminisiratton oy Wiurketing

- Beable twwork on positions related ta research, teachingstraining in digital markering
at edicatiohod or traiming istiiutions

2. CHUAN DAU RA (LEARNING OUTCOMES-LOs)
21, Kién thive {Kaowledge)

Sinh vién 1Ol nghle n:hl.rmlg trinhy diw 1au «hil leung cao nganh miarkeling wé
marketing 0 s& dgt cde chudn diu ra v& kidn thite ohw sa:

LOL Tliéu duge nhiing vén dé chung vE v& Iy Jugn chinh tri, hé thiing phap Tugt Viéd
Man, 411 ninh qu:'i-c: phéng, cie nguyén iy kinh &, méd thpimyg kink dounh va
marketing hién dai. hanh vi khich hang, 1 duy marketing ¥4 quan A En yudn
[n-markt:lmf_- hitn dai: ¢ khi niing vin dung duec ohitng hiéu hidt Ny trong
irién khai cac hoat ding marketing;

102, Hifu duee nhimg khai nigm, qui trink v nguyén 1f nén tdne vi marketing, cic
chimy ning marketng; co kha ndng viin dyme cac kien thivs Lién quan vio Ly
lien hoat diing marketing cia doanh ughiﬁp."lﬁ chik:;

L3, Hidu va o6 kha ning vin dyitg cic chng oy marketing ¢ bin, pdm phin tich,
dénh gia va st dung mét cach phél hop chitng, vao thue (¢ hoat dijng marketing
¢l dosnh nghigp/td chire trong mdi irwimg cank tranh v3 bidn ding;

L4, Higu vit dinh gid dirge cic cing nghé sd &8 ridn khai ching vio thire tifn hoat
d¢ng markcting hign dai; e6 the phin ich va ddnh gid duge xu budtng ¢dne nghé
markeling s8:

LOS, Migu v& cac kénh va chhg oy marketing 36 ¢o ban (én quan dén web, social
media, search engine. . }; oo thé gidi thich, danh mid v 48 wudt vide wir dung
ching tong nhifng b canh C1 hé nhim thiu higu va kEt ndi viri khich hiang
vl muc tiéu t&1 uu hda hoat déag markeling cia 16 chitre/daanh nzhiépy;

a



L6, Hidu, vin dung va gidi tich dugu nguyén tae, cong vide v qui trinh ip ké
hogeh (chign ivge} marketing noi chung va marketing 56 néi rigng trong thie
tién hii canh oy thé ciy che doanh nghidpdis chire;

LOT. Higu, phin bigt vi dp dyng duge cdc tosi hink nii dung {contenl) va cach i
a0 ra chﬁngr'. L II}E Lao ra shitng ndi dung phui hep vii thire 1ién hoat ding
markeling s cia td chirc/doanh nghiép;

LO¥E, Hidu va gigi thich dwoc ban chit, vai wé. eic loai hinh dio ligu kinh
deanhimarkeling, cac phuong phip the thip vd phin tich d& ligw kinh
doandimarkeling, quan tri dir ligw, cd thé vin dyng kin thite vé dir ligu. quin
frj dir 1§ A 160 wu cde qu;-.-‘ét dinh marketing sua 1& chircidounh nghiép;

1.0, 1Tiéu vd v theé vin dung duge cic npuvén e va che phuong phap, k% thudt cin
ban rham phin tich marketing (ddc bigl la phan tich marketing :-:{1:'} nhém ddnl
eid thanh tich ¥4 kit qua hoat diing marketing cia thuemng hiéu, doanh nghigpitd
chic;

LO10. Ridu dige cac xu huimg, vi ff vige lam vi nhing vin 8é co ban vé dao disc
nghé nghiép trang linh vire marketing, dic biét trong matketing 54,

in rerms af knowledge, graductes of the advanced quelity education progrom in
digital marketing witl achieve the following learning cutcomes:

L0 Understan:d the general sswes of political thearies, the Vietnamese lepal
spslent, national scourily, seonemic priaciples, modern Busiacss enviroament
ard  mrarkening,  custeter  Behovier,  murkering mindve!  and  modern
menagement’markesing approachies, appdv this knowledye and understongding
in prplementing marketing aoilvitios

f2, Undersiand the fundamental concepls, procesyes, prineiples e marketing nd
merkgling areasfuncions, be able in proctice related knowledee in fidure
mcrketingr aotivilics

Ler3 Lnderstond and be able 1o appiy botic merkefing tools, including arobzing,
evalvdgting and cambining thexe s, @ practicel markeiing aefivities of
businesriorgunizaliion i o compeditive uad vilaiiie emeiranment

Lok, Understand and make judgments ahewd digital technologies in order to apply
them in modern markeling acfivities; be able fo analyze und evaliate digital
moarketing technology frends

L3, Keow and wndersiand dasic digital marketing charneds and toofs frefoed 1o
weh, socigl media, scarch engine.. ). be wble Yo explain, evafuote and
recommend their wse iR ospecific comtexty to understand und connect with
LTIOMErS 16 OpIEze Marketing activities of the arganizationbusiness

LOG Understand, be abde to apply and explain the principles, wasks and provess of
markering (sivategic) plansing in general and digrival mavketing in parifeuler in
specific contexis of Plsine sses o munizalions



L7 Undersiana, be able to distinguish and apply dijferent typey of content ang the
wiy fo creale theety be able to create suitable content for the digitad morketing
practieg of the arganizatiorenlerprise

L0 Be able to explain the rature, rales, hipes f}j'husmmsfmm-kﬁ;;'ﬁg ederter, e thads
of callecting. analvzing and manaping dato, be able to ape)y knawledge of data
ured  data mandgenent o opimize  tw marketing  decryions  of
RO TR CP P iR e

LOR Uindersrand and be able tu apply basic principles. methods avd feciriques for
morketing anafpsis fespectatly digial marketing aualysiz) in ovder to rvafuate
the performanee i morke!ing qitivibes

LOM, Understand trends, folr positions, and ettical basics in the field of marketing,
especially in digiral markedine

12, K¥ ndng (8kills)
2111 K§ ndng chuyin min {Professional skills)

Sinh vién it nghigp chwomg Lrinh dao wo nganh marketing s& dat cie chudn diu ra vé
k¥ ndnz chuyén mdn co bdo d& Lhue hidn duoc muc tide phién tich v vin dung cic kign
thire chuyén man véo thye ién, Cu thé 4

1O, Cei thé i dpng cde k¥ nang oo ban vé phan tich méi tneémg marketing va thiu
hiu ngwnii Lfu ding

LOAZ, €0 thé sir dung k# nang e bin lién quan dén thy thap, phin tich v4 difn gidi
vée loai dif lidw cor bin (0 Ligu s cdp, diF ligu tw clp, U lidu ngudi dang dé
lyi irong méi iruémg Tniernet, it 1idu sl guin i di¥ diéu nhim phye v cho
Lot quyét dinh markeling

L2313, Ca thé lip ké hoach cha hogl ddng markeling 56 cia doanh nghiép‘téu ihirc

L4, €6 (hé danh gid, Tua chon v phii hyp cac kéah va ciing ew'ky thuit marketing
nhim trién kbai céc churomg trinh v chifn dich marketing 56 treng mdbi irdng
kinh doanh diy bién dgag

LOIS Chthd tao ra nhimg nid dung oo bin phi hop v&i cic kénh va cine cu/ndn tang
marketing sd

LOL&. Co thé s dun g cdc k¥ nanyg phin tich marketing vi phén 1ich marketing 3é ea
ban nhdm danh gid thinh tich va kb qua hoat déng marketing nham phyc vy
cho cée quydt dinh diéw chinh chifn heoc, k& hogch va cic thunmg trinh
markcting dé yhang |ai thanh tich 150 hen

In term of skills, gradugles of the advanced quality educarion proapram in digital

marketing witl achieve the learning ontcomes o basic professional skills 1o Ay
projessiondal mowledge e proctice, Speciffcally:

LOiT Be able ro wre basic sxkilly In opnofvzing the morketing enviroament and
AP FRIGAiRR crMvunTErS



LOLZ Be able to apply batic skills in collecting. analyzing anid interpreting bosic data
types fprimary data, secondary gutd, wser dara feft in the Ftermal pavivoamens
dirital dada); Late monapement for marketing decisiang

LT Be able to planning digitel marketing aetivities for business/orpanizations

L4 fe able to eveluste, select and combine mavketing  channels  and
togistechifques (o optimize digital marfeting prosrams and COMPRIERS Tir o
volatile Busincss ervirenmend

LO15 Be able o apply basie skills in creating content suitable for varions affrefee!
rarketing chaarels and tools/platforss

LOM G, Be alle to apply worketing and digital marketing analvtical skifls 1o evaluate
markcling performance 10 adinse marketing oolivities stef ap marketing
sirafegy, marieling plan and marketing program or campaign i order 1o
uehfeve onfimized resulis.

312 K§ ndng bi (rova k¥ nang mém {Complem entary skills and soft skills)

Ngodr cae kién thite va & nang chuyén mén, trong chuemg irink dio tan hganh
markeling, sioh vién cing drgc rang i nhitng K¥ nding bo o va k¥ ndng mém ad dat duoc
ede chudn diu r nhu saw:

LCH 7. C6 thé lua chon va dink birdng phat iridn nghé nghidp trong linh vus markeling

LOL&, Ciwr duy hé théng, nr duy logic vi sang 140 nhim c6 thé van dung (6 cae kifn
thire va k¥ nanyg chuyén mdn duge koo vio thae tién hoat déng markcting coa
doanh nghidpAd chite trong méi inmimg diy bign dang:

LOHG. Cé thé air dung ki ndng mém phyc vu cho vide thee hign cac cing vifc mit
cich chuyén nghidp, bao gdm: k¥ ndng giao tép, k§ nimg dat myc lidu, ki ning
guan tri theri giaa, k§ nang [im viée nhom, k§ ndng phin bién 32 1am vide va
tuemng tic hidu qua trong cac linh huéng céng vige khiv nhau, Loty madi irudhg
tarm vige da nganh va hidi nhdp qudc té

LU320 L0 thé sit dyng nhimg phin mém phan tich dit ligw co ban (Facel, SPSS. )

1021, Co nhitng K nang oo ban dé lua chon, vin dung cée phuong phap, k¥ thuit
phén tich dir ligw vir ban Jé cung cip nhiing théng tin <6 ich nhim danh £
thind: tich marketing va phue cho vife ra quyét dinh rmurketing

I weldition to professional knowledge and skills, in this education program, studerex

are afsn equipped with complemertary skills and safi skills to achieve the fotlowing outpn
slanedards!

LOT. Be able to choose and davelop a caveer path in the flefd of marketing

LB Passess spstematic, logical and creative thinkimg skilly o be adle 10 apply
professional knowledee and skills to the practice of marketing activities e
erferpiedor gariZalion n a volalife emvivonmend;

LY. Prgvess soft skifly for pevforming jobs professionally, imcluding commumication
skilfs, word sefting skills, time maragement skills, teamwort sills. oriticol

3



riivikivig akifls, & order o fmlevaod effectively in differens work situanons and
fn a multidiscinlinery and inferaational working environment

LOMNE Be wble to ge havlc deia anglysie yofowares (Excel, SPN8 )

LQ21 Possess basic skifly in velecting uned appiyving havic data ARl i R ethods and
techuigues  to provide  awseful  information Jor  evaluoting marketing
perfarmance’cifectivengcs and jor matiny decision

1.3.  Ngogingir va tin hoe ({Forein Language and Informatics)

Sau khi tdt nghiép, sinh vién nganh Marketing s& dat cac chudn diu ra v ngogi ngir v

un hoc nhir sau:

L322, Brat trinh 48 tiéng Anh 151 thity TOEFL iBT 70 diém hoge TCRTL (LTS 6.0
taong dwrong winh & B2 theo khung ning hie Chiy Au {CEFR) hodc trmg
direrng Bde 476 theo khung ndng e ngeai nglk 6 bie ding che Vidt Nao.

LO23. Ca kha viing i dyng lif:ng Anh phoe va hoe tip, nghién o, hea nhap nhanh
vai cing dong marketing trong kbhu vire va quc 1€ sau khi ra ttudmpg

Li¥24, C& khdl ning s dung tidng Anh edt rong cae hoal dang lien quan dén nghl
nghigp, chuvén mon duoe daoae

LOZ3, Bgl chudn déu ra tin boc qudc 1€ MOS (MicrosoR Cifice Specialist)

Afier graduating, studenis majoring in Merketfing will achieve the following auipul

stanelirdy In foreign languages and informios:

LOZZ Avtain mirimum scores 0 the faitowing Englivh lunguage praficiency tesis.
TOEFL iBY 70 or TOLFL IELTS 6.0, cquivalent to level B2 according o the

commen Euvopean fromework (CEFR} or cquivalant ty level 4746 according to
the B-fevel forsion Lumpiage competency frameworic for Fiofaom.

L3231 Be able to use English in study god resparch, guickly bnfemvate with the regiomal
and nterrational marketing community aifer graduation

LA Be able fo wee Faplish wf work and in related professional activitie

LG5, Attain MO (Mievosoft Office Specialist) international informatics learning
Ui,
14. Niang lre ty chi, tedch nhidm vi hioh vi dgo dic (Autenomy, responsibility
and etbical bebavior)
Sau khi tét nghidp eluremg trinh $3v go dgi hoo chit luong cao vé matheling se cia
Hoc vién, sinh vién dat duse ndng hee 1 chit, irdch nhiém va bank vi dao & san diy
L0268, Nhin chire dege nhitng vin 4 duony dai trong marketing va Lic ding cig ching
dén nguiy néu ding, Joanh nehiépAd chire va x3 hil
LU27. Ca kha ndng or dinh hwing, thich nghi vai méi tnromg KBm vide ning dong va
héi nhap quéc ié
LOZ28. Co kha ning dua ra duge cic ¥ wdng, saog kién trong gud trinh thwe thi cdc
cong viéo, thicm vu dwgre giao



LOZY Cokhd nang chd dénp trong wir |y, ¢idi qu}'é'l cdng vige, nhidm vy duge pian

T.030, Y thiw dirge surcdn tliét prhai thurdtmg xuyén hoe WEp ndng cao trith i, 0 nang
I chuvén mén v khd ning ngoal ned A8 1 hoo sudi 3o

L3N, Hifu o6 vé cac gi tri dae dine vi trach nhiém nghé nghigp

After graduating frome the advanced guality educarion program in dig iferl mearkeiing af

PIIT, studenty aitain the following compelenries related 1o atdoncnn. responsibifioy and
aritiend hehavionr,

LOVG. Be aware of contemporary issucs in arketing and thelr tnmact an consumers,
husinesserarranizatinng and society

LOXT Be abfe 1o be self-directed and adapt o a dvnanic working environment und
inrernational frteyrlion

LeX2E Be able ier corme e with ideas onel initiazives at work and in EXFCUNRG Attigned
fasds

Lar?D. Be able o he progctive m handfing andf sofving aystgned taske

Lidil Be aware of the need for regidar feorming 1o freregre guelificerivny,
prafesmonal compelence and forelpn kangmnge ability for lifelong selllearning

L3 Linderstund ethical values and profession! responsibilitios
3 THCFI GIAN BAO TaAO (EDUCATION DITRATION): 4 NAM (4 YEARS)

d. KHOLLUGNG KIEN THUC TOAN K1T0A (TOTAL CREDITS): 176 1in chifd 75
credies (khimg bao gom Gido dye Wi chdl, Gido duc guic phing vé cie min ¥ ming
ddnh cho sinh vidin chvong rindt murkeiing seid At ineinding pinysical training, ity
education medwies and skifls cowrses for dipital markedng studvng)

B TUGNG TUYEN SINH VA YEU CAU PAU VAO (ENROLLMENT

REQUIREMENTS}

- Thi sinh 14 ngieid oaede ngodi oo vdn blng 161 nghidp tuong duimp vin biing 11
nghiép THPT cia Vidt Nam. cd dd ndnp hue tiéng Vidl va tléng Anh dé hoe lap va
reghidn g

- A idnh g6 tiéng Anh & thigu or TOEFL BT 53 didm hode TELTS 4.5 didm
e duong v rinh dd Bac 3 then khong ndng e nizogi ngtr 6 biic coda Vit MNam)
hodic tiremnig dwomg (i sinh chua dat yéu cdn trinh i 1iéng Anh =& phii hoo khda ko
tidng Anh ting cudmz trong hoo k§ déu dén);

- Twoguwrén lham gia hoe va cam két ddng hoo phi theo yuy dinh cie Hoc vién,

& QUY TRINH PAO TAO, MEU KIEN TOT NGHIEP (EDUCATION
PROCEDURE, GRADUATION REQUIREMENTS)

G.L Qup tvink die lpe (Education procedare)

=

- Chuemg idnh ddo Lpo dige thue hidén trong 4 plin gélm & hoc k¥, trong d% 7 hoc
by tich iy kién Thiw Lai Hoe vien va 1 kv thaee tdp thue 1é tai co sd Cpdi khoa sinh vién
Bun Khia Lugn 184 nghiép hode hoan thinh cac hoc phin thuy 1he tét nghidp,

L1]



- Sinh vién dugre dao 1o theo phuong thire dac 1o tin chi, dp dung Quy ché dan o
tin chi bién hinh clia B Giao duc & Déo o va oda Hge vién
6.2 CBng nhin 161 nghigp (Graduation requiremcais)

Két thie khoa hoc, sinh vién dhrgre: cing nhan thit nghidp va cip ]:rang Cxi nivén
Markeling Chit lrpng can teink @ d3i bpe b§ chinh quy (The Degree of Bachelor

Murketing — FEONOR) sau khi hii di cac tidu chuan then Quy ehé dio o dai hoe he
chinh quy theo hoe ché o ¢hi.

7. THANG DIEM (GRADING SCALE): then thans Fidm tin chf

Piém chir (4, B, ¢, D, F)va thang diém 4 quy ddi newmg l.mg durgre sir dung d¢ danh
Eld et qui hoe tdp chinh thice. Thang didgm (0 daee s dung §& dénb £i4 digm thank phin
cha cdc méin hocthoo phiin,

Thang dkm |Grading - Thang diém (G {Gradlng scalel:d |

Bigm
scale ) 10 ehenGrade Frldm sdfValue
T G0 dén 100 ==y = e
From 9.0 g 16.0 A 4.0
T 85 denkD A ' .
From 8.5lo 8.8 .
Tir 8,0 d%n B 4 '
Bidin im? 8, {i'ém 5.4 B 35
v 7.0k 75
detiFass From 7,00 7.8 8 %0
Tir 8,5 dan 6.9 |
From £.5 1 &, 0 L 2.5
Tir 5.5 dén 6.4 '
From 5510 6.4 ¢ 20
Tir 5,0 dén 5,5 e | .
From 5.0 1o 5.5 .
Tiv 4,0 &én 4,5 '
Fovr £, 00 4. 4 L 1.0
Khitng dpt! | D 4,0 ' |
Fail Undar 4,0 F 0.0

§. NOQIDUNG CHUONG TRINH [PROGRAM CURRICULL My

.1 Cdu triie chuerng trinh (Educational knowledge structure)

STT Khii kién thére (Blocks of knowleges) L
e = (eredits)
Kién thi#e gide dgc dai cwreng (General education |
| Imﬂnledg;:j 47
____}.I Khdi kin thire c‘hﬂﬁg fﬂrrﬂ?ru-’ kuuw.'frdgf} T T I T R
LA By dde chindt iri [’Fm’:rrmf Ih-mnj T O I
.i' F 2 _Tf_:;h_u; ffnjhrnrm:r_j S S
_iif___f_r_e_ngﬂnh (Lnglish) S o Y
Khii kién thite khou huc tu nhifn vi xd hii i fKnowledge 5

related o novaral and spcial sclences}

1!



5o (s ¢hi

| 8T Khii kién thire (Blocks of Khowleges)
| - " ais | feredits)
) Kitn thire pide dyc chuyén nghigp {Professional education
' kllnw]-ndg,ej 1?
Iy Ehdi kidn thire cor ST hm ugan.b i ﬂgmm {'Generuf S
| knowiedge of major fiekd) . !
Khii  kiém  thire L.-‘ruyen :,.‘.!u_pfﬂ ngﬂﬂ.h {’Tpﬂ'cm.*r{,fd
2.2 ) I
| professional kno wffd"g-e
2.3 | Thue 1dp va Tét s ng&:mﬂi'nrfmsh:p and Dissertation | j¢
52 N{u dung chwrong trinh d4o tao (Program Curricifung
8.2.1 Khi kién thirc chung (General knowledge)
3 ' | | Lamigp(in [ g _
= class) i g
3 (tidihours) | g B Ty
. 2=,
] 5] a: | Ngén ngle
T Tén mon hoethpe phdn | Ma 36 {Courss ,E = ‘E § g (sell- I gifing day/
{Cowrse name) pode) - “’E‘g | E 5 = study) Teachitg
£ | £8 T |3 ) flanguage
wa | = E | B fhours)
oy e [ w=im
| = S
e SV o 1 il Al il = = .}
Triét hoc Mac Lémin ' i _
1| (Phifosophy of Marxism BAS1150 30034 10 | Tiéng vigt

and Larinism ) (Velnamese)

| Kint 4 chinh trj Mac
Lénin {Folitical Tidny Witk
2 accnomics of Marxism BASTI51 2 24 & fstnamesal
and Lemnism)

| Chil ngh¥a 8 héi khaa = ' ' ' | Tiéng vt
3 | b (Scieniific socialigrm) | BAS11a2 _ Z . 24 . 8 _ {Visfnamese)
Tas trdrng H Chi Minh ' | Teng vigr |
4 Q Ler
| (Ho Cihi Minh ldaolagy) | Bagiizz 2 24 5 ( Viatrartass )
Lich st Bang céng s8n | ' '
Yigt Mam (History of Tidrg \igt
7 Viethamass commurst | BAST153 2 24 G feinamesa)
party)
Tir;lgcrc oo S0 (theo
chean guic t&) (Basic Fichy Ant
6 infiorrnabcs. Internaticnal INTI1177_CLE | 3 [Englizh}
| standard)
Tikng ARR [Course
7 | 1)_CLC {English - | BAS1162_CLC | B Ting Anf
- (Engitsii)

| Caurse 1- High quality) |
Titng Ank {Course

8 2 CLC (English - | east 183 CLG | B Tidng Ank

| Cowreae 2- High quafity) : (Enghant
Tieng Anh (Couse 3)- :

9 | CLG (Enghgh = Course BASIIGd LS | B Tiamg Anh

(Fnlish)

| &- High quaiity) ! | | | . |
Cang { Tolal) %

Gide dyc the chit va gido duc quic phany {Military erfurgtion and Fhysical education egurses)



3

T | Tin mén hecihge phin
(Course nama}

Gida dut Iné chal 1

| (Physical Ecucatian 1)
Gido duc thd chat 2

| Physical Education 2
Giap dyc Quit phéng
| Military Education

2

M4 =& (Coyrse
code)

HAS1106
BAR1107

BAST105

Sé Hin chi {CGredit)

2

_ T".E-

clasig)
tigtfours)
[
gﬂ% s
53 2

s

D
2 26
2 28

(5 5]
| B 3
' _E-“f:l h-l;u: |Hgﬁnngir '
| i 5 | (selt- | giing day/
| EE study} Teaching
E L (té) | language
g fthourg)
=
-
5 1 Todng Wit
(Viatramese) _
o o | TiEng Lt
[lalnamaze)
5 | Tng Vigr

f l-"f?._’ﬂ-ﬂfﬂﬂ‘&‘&,l' _

K_v ndng denh cho sink vifin dl'g.-taﬁ maketing: I TC {chon T K p Rang)

{SFr.rJ.fs for digifal markeling sludents: 3 cradits. Sprecr .'i‘a'ﬁ,l

| Phat trién nghé nghiép
Markelrg [ Prolessional
development in

| Markehng)

K§ n&ng truyen thing
(Communicatian skills)

| KE ndng ey tag lién
2 | c2 nhan (interpersonal
| skills)

Kii nding b duy sang tao |

va giai quyet vin dé

4 (Creatlve tharking gnd
| proplem-golving skills)
g | Kinang lap k& hogch

[planning shkills)

MAR1147_CLD

| MAR1148 CLC

lAR1148_CLE

MARTIS0 CLC

MART151_CLE

1

Téng Vil
(Viatmamese)

Tidhrag 1l

(ieinamese)

Tng Vidt
(Wietnamese)

Tidng Vagt
| (Vg inarmese)

Tidng Vist
(Vigfmamess)

8.2.2 Khdi kién thive khou hgc ty nhién va xd hiii (Knowledpe related o nataral ond

sockal sciences)

Tan man hocthpe phiin

m (Courss namas)

1 | JAdvanced mathemates
| lor acaneics )
Xde vubt va thong ke
trang kinh té
iPrabalbility & Stafistics
| for Ecenarnics)
Pha.p luat dai cuemg
| (General law)

Cong {Total)

Todn cas cdp cho Kinh t& |

13

—
=

o

5

M3 &8 [Courgn | =
coda) 5

E

-

A

BAZIZET_CLC 4
BAS1268 _CLO 3
B3A1221_CLC 2
|

BT TL. (Tutariaf)s

| Tw Ngdn npldr
|giang dayf
Soi. o dey

{fruurs{ language |

Thi nghlényThyc hianh

{Lab sas2iws rh-l:rum,ll

Ting Anft
fEngiish)

=
m

Ticng Amh
fEnglistt)

| Fidng Vit
| I¥ainamesap



8.2.3 Khii kifn vt gido duc chuyén nghiép (Professional education knowledge)

8.2.3.1 Khii kidn thare oo 56 nhom npank vé nginh (General kﬂﬂw.’cdge of mr:,mr fichdy

T

[n]

11

1d

13

14

15

16

[ Tén mdn hpcthoo
| phdén (Course name)

vu cho viec ra quydl
dinh (Managenal
accounting lor decision

| making)
Kinh t2 vi ma

| (Miereegonumics )
Kit té oT mé
(Macroecanmics)
Kinh t& leong

| (Econgmetrics)
Ciydn 16 13 choc
(Organzalionzl

| Leaderahip)
Mauyen [ markaling
{Principles of

| mackeding)
Hanh wi nguhéni héu
dung {Censumer

| behavicr)
Marketing chidn oo

| (Strateqic marketing)

Mghin ciu marketing
{Markalineg rasaarch)

'Hé théng thang tir kinh |

daanh {Business
Information Syslams)

tich hgp {Inlegratad
marketing
| Sommynigation)
Civan Irj threng hidu
| (Brand managemert)
Chuan tri ban hanhg

| [Eales management)

Karkiing djsh wy
| [Sardice markating)
Erao duc markehing
(Merketing Ethics)

Thrrong mai digm 1o {E-
| cammearge )

| Truykn thing markeling |

Ma a4 [Course |

o)

| Ké todn quan ti phuc

FiA1588_CLC

: BEA1311_CLC

MAR1352 _CLC

MAR13E3 _CLC

MAR1354 _CLC

MAR1255 CLC

MART ST _CLC

MAR1314_CLC

MAR1425_CLC

MART3SE _CLO

Mén hpc lra chgn: 8 TC. Chon 4 frondg 56 cdo heo phan sau (Selachve courzes 8 credils
Selecl $10 colwsens i)

BSA1310 CLC

B5&1308 CLC

MART3E55_CLC

MART3IZ2S_CLC

MAR1328 CLO

MAR1323_CLC

14

50 tin chi [Credits)

i

3

2

| Lén lop (In
ciase)
| (fethours)
‘ 5
ey .E..
55 3
-1
il b=
‘ =
o
G i
Kl 8
36 18
kL 8
24 LH
34 10
34 10
34 10
34 1D
34 10
34 10
24 G
24 &
24 &
34 10

2d

Thi nghkEmiThire hanh

{lal sessions (hotrs }

Ty

Saill-
study

frours |

1

—

4

-

Mgén nglr
glang dayf
Teaching
fanguage |

Trbig Wit
[liatnameass,)

| Tidag Lier
[f'relnaitese)
Tudnig widt

|{ Vigdrameze)

Tidey Wt

|Viotnarmesal

Tigng Anh
EAylish)

Tickg Ank
{Ergiick)

Twéngr Anh

{Emaiish}

' Tidpgy Ant

fEnghsk)

Tiémg Arh

[Erglinh,

Ting Anh
(Engi=h)

Tithmg Arh
fErglishy

| Teng Ank

1

(Englizh)

| Tidng Aok |

(Enphsh)

Titng Amfh |
[Engliahy

' Ting A .

[Evrglint

Tideg AR |
(English)

Mo A

T

¥



i [ Lén fdrp (in |

==
— class) = "| '
2 f"élf?’!wr_ﬂl_l = 5
| ..-_E; §‘E th,r Ngdn ngir
T Tén mén bpe/hpe M3 =4 (Caurae = e E e E{Pﬁf qldng day!
phin [Caurge name) coda) E BT 48 2 [ Sl e
U F3 2 S8 study [eChng
| * & = | £ 8 fhows fangriage
= N R
[ LD [ ‘E 2
| | 5 F
Khéi sur deank mghiep | e | o | o - Tidng Ank
| 17 | (Enirepraneurship) In.mmaﬁg e 2 24 ] ;E%sﬂ,r
Cudn tri gia (Price ., | Tidng Anh |
18 | amagement! | MAR1380_CLC | 2 |24 | 8 fE::gﬁ'ig,l
Dudn fh gy &n ' ' ' '
19 marketng (Markslng | MAR1361.CLC | 2 24 | € Tiéng Anb
_ | pragct management] | _ _ {Erghsh}
Marketing B26 {R28 ' ' | Ting ann
20| Marketing) - | MAR1362 CLG | 2 | 24 | & | | fEngﬂ' )
Marketing quac [ .
21 | (International MAR13S3 CLC 2 | 24 | B Tigng A
.~ markeling) fEngist]
Phan lich hoat dong [ e
22 | kinh dpanh {Business. | BSA1320CLC | 2 | 24 B Tiking Vit
| analysis) _ (1iginamess)
Qudn b quan hé khéch | '
Wany [Customer Tidng &nh
22 | Relationship MAR1344-CLC | 2 | 24 & ;E:'?gwn
| Managemenl) I
(duén tri kénh phan ' [ .
24 | phéi {Distribution MARIIBA CLC 2 | 24 | & Tidngy Anh
| &hanne! managenmarl) (Englizh)
Fhwromg phap ngluén [
siku khoa hoc Irong Tiéng Ank
25 matketing (Academic MARI3GS CLC | 2 24 B {Er’;gﬁsgj
| Regearch in Marketing) | . .
Céngl Tofal 49
5.2.1.2 KRt kidm thize L".’h'-!_}'En ngranh r".S'pcc-mhsed pmjﬂﬂﬂnm’ knowledge)
| i ol |LEnI&p{In =R [_
-y classy 5 P
- ﬁ | (WEihours) fl 3
2 | Ty %
. 0 an ngie
17 | Tinmén heolhge M3 sb (Course | = | _ g i g ol :!fgng dgyi
phan |[Course name) code} 5 2 g g E :t;ﬂ; Teaching
o= E |l — | = ll fanguaga |
o] )| RS (=, (e
| e LEeah] (0= c 'R |
i ‘ b [E7
|, Markeling 88 (Digital | ,iimcenn oo | oo | L Tibag dnh |
1 | marketing) | MAR1486_CLC | 3 | 34 | e 1 rE::;mn;
Phat trién sdn pham ' ' '
mdi v cai Ben (Mew Tidng Ak
2 Froducl Devalopment & MAF148T_CLC 3 54 o 1 fE:ggﬁsﬂj
| INnngwvalion) . | _
Thift k& LUK (LIAUX ' | Tifng vier |
3 | pasin) | MAR1463CLC 2 | 24 | 6 Nmﬂgm;iﬂ
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[ | Lén 1&p (in |

£_ |
= clasa) E w
| ? | [tiéEFrouns) o % |
I = Tl,r _
T Mpdn |
Tén mén hoothor | Wi sé (Course | = g | Eg how e
T : = 5 5| petr. 9fAng day
phan [Courses nama) code) i '%. 4 3 E;u; :te d‘ Teaching
= =11 (=] Lkl
- E i - = & fhowursy fangeiage
‘ 3 T2 E 2% |
l_ E e
I - | S
Sang 130 va phat ridn ' il
ngi dung 56 (Drgital Tmg Akh
b Contant Creatron and MAR14E3_GLC 3 e 10 1 rEnﬂgn.w |
| Development)
Long nghe markating
5 sd {Draital marketing | MAR1470.CLC | 2 | 34 10 y | TebegAnh
technologies) (s
Phéi Ileh marketing Tidng Arh |
& (Markating analylics) MaR1437_CLC . 3 34 19 1 ;Engﬁs;b
Marketing qua phueng | ' | ' ' '
W&n truyen thing x3 hbi Tibmg Anh
7| (Social media MARI406 CLC 3 | 3 | 10 1 FEW"ﬂ 5
| Markelng)
Chuyén f8: ¥u hudng
cfing nghé marketing
B | 56 (Perspectivas of MARTATI CLG | 2 | 22 | 8 Tiing Antt
Digital Marketing Eaglt)
| Technologing)
B A7 Ké haach
Marketing s6 {Digital Tidng Lt
3 W arketny Capstons WiAR1472 CLC b 2 1 1 [ k’mtngmesa,l

| Praject) . -
Man hec fua chon: & TC. Chon 2 trong 58 cdc hoc phdn sau g3y (Saioctive coursas. B eredits
| Sefec! 27 tourses below)

Markel iy héng oong

10 cutim Kibm [Search MAR1S05 CLC | % | 34 | 10 1| TiEna Ann
Erigine Marketing) [Engitsh)
Markafitg < ddng | | TG Anh

11 | Mobite Mark eting) MART4TI-CLE | 2 34 | 10 1 {Engam,}
Phan tich web (Wet | T ' ' ' I r '

12 MLR1408 CLC | 3 1 Tideige Anty

| anilytlos) . = | H 0 | 1 (Englich)
Chi 56 marketing | i
; . g A
¥ ! (Marketing Malngs) [ MART474_CLC 3 . 10 T {Ehglish)
Trl 1w kinh doanh va
markefing (Marketing Ting Ahh

14 | o Busioss MARIATS CLC | 3 34 | 1D L - ngﬁH;J
Intellioe nce)

5 | Markeing x& hdi (social | \apume wie g g | gg || 4 | Dengann |

| markeding} - . _ (Engligh)}
Marketing da kenh _
16 | [Omnichannel MAR14T7 CLC 3 | 34 | 10 1| TEng Ant
| marketing) fEmgtizh)
Cong { Fatal) 0 :
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' Truydn théng né bo . | |
17 frong to chike (Inlarmal MARIAE CLC | 4 35 5 Tidng Anh
Communication in - T (Engiisfi
Crgan izalion
Markekng dwra trén gia I .
18 tri {Value-based MAR1421_CLGC | 3 38 | 8 g THng At
Marketing , (Empish}

5.2.3.2 Thwo tip va 1ot nghidp fluternship ond Dissertation): 1 TC (M credits)
- Thire t3p t6¢ nghiép (Graduation Internshipl: 4 tin chi (4 credits

- Khéu Ingn 1ot rghidp hode Hoo phﬁn thay the ol rghidn (Dissertedion aftTradustion
wadules): 8 i chr (8 credits)

- Khuy-én srghi sinft vidn vid! v Bao vE khda lugn tor rehidp ban E tidng dmk

9, HI'ONG DAN THYC HIEN CHUONG TRINH (INSTRUCTIONS FOR
IMPLEMENTATION OF THE PROGRAM)

9,1 Ké hoach hge tip chudin (Standard program schedule): Kém theo fattuched)
.2 Tién trinh hoe tip chwio (Standard learning progressy: Kéww theo ranioched)

9.3 Dach sich ¢ic spin hyc fign quyet, truée saw hodc song hanl (List of
belore/after/parallel/prerequisile courses): kém theo fatigobed)

10. MA TRAN LIEN KET NIQC PHAN VOL CHUAN PAU RA (MATRIX LINK
COURSE WITH LEARNING QUTCOMES) tkém theo/attuched)

11. M3 TA TOM TAT CAC MON IIQC COT LOI (SUMMARY OF CORE
COURSES)

11.1. Cic mén hoe bit buge trong khéi ki€n thirc co s nhom nganh va ngiuh (Care
courses related to genceral kigwledge of major field)

1. Ké& todn quin tri phype vy ¢ho viée ra quyét dinh (Managerial accaunting for
decision making)

bia mdm hoe {Cowrse code): FIAT1I8E_CLC
Sé tin chi {rurmber of credits): 13
Miém boe lién quyét { Prevequisite):

Tam it nii dong {Course sumpary!
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Mén hoe hidng 53 cung cdp v phat tidn che sinh vién kidn thic va hidu bift vé cae
nguyén tie va k§ thudl duoe sq dung trong vige ghi chép, phan tich vi bao oo chi phi vi
doanh thu che e dich quan ui nii b, hao jedn phéin Jogi chi phi, k¥ thugt In;:i todn chi
phi va Hip ngin sach, 1oc phin cing nhim phad trién kién thie v k¥ hang vit img dIIJﬂL
cde ki thudt ké todn quan tri reng mél ruong kioh doank v arketing 48 dua ra cic quyél

dinh phir hyp.

This conese auns to develog knowledpe and wnderstanding of the prineiples gud techriwes
wied I vecording, analyzing ond reporting coxis and revedues for internal P TET e HLE T
purposes, moluding cost classiffcation, post aoccounting techriques and hudgeting. The
matile @ise aims to develop kaewleden and skifls in the applicalion muragement
CCOLNAE fechitiqiees it husiness amd marketing enviroumens (n order lo wrake gffective

AECTIorE.
2, Kioh t& ¥i md (Microveopomics)
bl midn hoo (Cowrse code ) BEAI5 10 CLC
S tin chi (mumber of eredits); 93
Man hoco tién quy st { Preregquiniic);
Tom tat ndt dung {Uowrse summmary):

Miin hoc nay eung cﬁp che sinh vién nhimg kién thike ¢ bin v& kinh € hoe & mit 48 vi
m, hao gém: co ché viin harh cia thi trur:rr'-g, bt v 0 ban cua nganed e ding, hinh vi
ctia doanh nghiép ahdm dat hidy qua kinh t& cao nhit; ciu mic 15 chie n:_:ua Gt ]'[Eﬂnh chng
nghiép; vai 1rd cOa chioh phil wong vide digw 13 thi ITuimg VA o vin ¢ kinh &, Ihra
trén nhing Kidn thire co ban v& kinh & +1 mb. sinh vién co thé {iép thu 18 hon nhitng kién
thire chuwén sdu irong linh vrc marketing.

Thiz subfect provides studests with besic knowledge of economics of micre laval,
inelulimg: the operating mechanism of wmarkels; cousumer belavior, behovior of
enlgrpwises in order fo golticve the highest ecoromic cfficiency, the orgonization n.f
Imetuistey, the economic rale of the government in vegrinting markels. Baied on the basic
wreneleidire of microCconomics, Stedents can helfer acguive in-deptlt knowledpe in

s ket i,

3. Kinh té vT mé (Mocrocconomics)

Idd mdm hoc (Cowrse code) BSA 13 CLE
S tin et (nwmber of creditny: 03

Mén boc tign quyét (Freregquisitc):

Tom Lht ndl dung (€aprse SHPEaEY]

Kinh t& hoc ¥ tné quan tim dén hanh vi cla todn b I-;.mh It - vl sir g ik, tang
trreeng va sy thadi, lnﬁng san luymg hang hoa va dich vy ola ném kisnth IE lang tredmg sin
IIJD"HE'., i 1€ lgan phat v (hir nghigp, cén cin thanh 1wan va (§ gia hii dodi. Mue tidy cia
kinh t¢ hoc vT mé 13 giai thich nhimg thay dét kinh & anb et dén nhitu hé gia dinh,
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doanh nghifp va thi truddeg ::umg mii Im: Kinh te Noe vi ma dé clip dén cd ling tnrémg kirth
T lrong Jai han va nhiing I ddme ngdn hun chu thinl ¢hu k¥ kinh doanh.,

Lrong min hoe nay, sinb vign 5 Lm quen vin edc tarde doschi 88 hoal déing kinh té, hoc
ich st dung cde chi 58 nidy J& ddnh gia cac didu kifn Linh 1é h[:f:n tai va hidu cae chir
nang, cia thi lnmng Sinh vién s hoe cac quan diém chinh vé véu (5 qu:.ét dinh boat ding
eti nén kinh té 16ng the va & hoe edch phin tich vdc téc dmng 12n nén kinh 1. Ban canh
dé, sinh vién 52 dim hidy cde phuong phap tifp ¢fin chinh déi voi chinh sich kinh @ vi i
viimg nhu phat tién ede ki nang phin tich (¢ dding via cdc hanh ddng chinh sich vi danh
gid nhifmg lgi the ¥4 hit I cia edc chink sach Khée nhau.,

Macroecusomivs Iy conceraed With the Bebavior of the ecokomy ar o whoie — with hooms
alid recessions, the economy's toral endpret of poods and services, the Zrowill af vutpnd, the
rafes of inflation and uncmploymerd, the Balance of payment and cxchan e Fare. The goal
of Macroeconontics is to explain the economic changes thal affect man v o nschelds, firms,
amnd marke! of once. Macroceonomics deals with both long-run econunic Browir and the
Short-ryer fuchations that constitute Yie business owele

In Ihis cowrse, studemts will become familiar with meosures of economic P Ormance,
learn o use these indicatory 1o evaliale current coonomie conditions, and understand fihe
Sunctions of the warkes. They will learn the major perspectivey an what determings
perfarmance of the overed! economy and will learn 1o gnalyze impacts on the ecataumy.
Bexides, students witl fecrn the key approaches 1o macroeconomic podicy as well ag
gevelap skilfs o wmadvze mpacts af pedicy acions and to evaluate the celvaniages ang
disadvanicges of different policics.

4. Kinhb t& lugug fEconomefrics)
BE man hoo (Coarse code) BEAI300 CLC
S6 tin chi {rember af credus); I

MMon hpe Lén quyét (Freveyminnte): Todn cao cip trong Kinh 1€ {Advanced Mathematics o
Feonomics), Xiac sndt i lhfmg ke (Prababitiy & Seristics), Kinh 1& v mé
[ Adicraeconomics y, Kink 18 o ng (Macroecoramics).

Tom Lt ndi dung {Course swmmany);

Mén hoe “Kinh t& fugng™ $& gidi thign véd sinh vién vé phuong phidp nghign cirn dinh
leymg trong cdc vin dé inh 1€, a0 ddu vdi ban chédt cia Kinh 18 lwoimg, sinh vign s€ lam
guen vidi qud trinh thigt k2 nghién ci kinh 6 lueng. Cac khai nidm ¢ ban vé mis hinh béi
guy Qugre gidi thicu 1am né ting 4€ nghién cinu cdc loai md hinh a1 quy tuyén 1inh, Sink
vifrL duae plod thigu cac phuu:mg phap e loong hé 55 héi quy, xac djnh khedng tin cdv vi
thyre h]:,:n ki¢m dinh pefH thLI".-'ET dinh gid w1 phit hep eda cde ham b quy v 5ir dyng cdc
him héi quy dé diy hdo. Min e niy l:ung winh bay edc Khdi nigtn «& da .;f.ng fuyén,
phwong sai thay did, tr Meong quan v sai 56 d3c 14 chd cic md hinh kinh & hromp; cac
phuong phip phat ién chung vi cde cdch t]cp cdn dé khic phye chinng, Man hoc gitp sinh
vién o kha nﬁng thict ké cic md hinh kinh t& lugs & pld hop vii B thuyde va e lign A&
£idi quyt cac van dé nghién e,
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The course "Econcmetrics ' wili provide o comgwehensive inroduction 1o pepthod af
guaatitalive researciting in econontic profifenis. Storting with fhe wature af Feecnemetrics,
sfudents will hecowre familiar with the process of desisning ecorpmelric research. Basic
cencepls of regression models are intraduced wi the foundation for researching different
tpes of fincar regression models. Studerts ove introdticed fe methody o estimate
regression eneflicients, defermine confidence intervils and Ferform Hymelhesis fests,
evaluaie the fit of the vegression functions, and use vegression funcrions o forecas:. Thiy
CourSe presents coneepts of multicollinewrity, heleroscedasticity, awtocorreiotion wad
specification errars of the cconamelric models; methods (o dotect them and approaches fo
overcome them, The course helps students o be able fo design economotric models suitabile
wilh fheary and prociice o solve research probfens

5 Quan trj 16 chire (Crganizationgl Leadership)
b3 tndn hope (Cowrse code): MARI352 CLC
4 o chi (member af eredits ) 13

Mim hoe Lén l.]ll}"é[ {Frerequisiee); Neuvén Iy matketing {Principles of marketing), Ki
loan quan tri phue v cho vide o quyé’t dinh (Managerial acesunting for decision
making}

Tém 1AL ndi dung [ Conrse fummary);

Min hoe nay daore thidt ké 4é nﬁ.ng rao k¥ ning tr duy ph&n bign che sinh vién, Mon hoc
58 khéng chi gifp sioh vién hidu va danh gid cde Iy thuyét lanh tlw ma con suy nehi chin
chéin vé cach ¢dc pha lich dae vin binh tron g thie té M3 chuong trong mén hoe nay 58
di van giai thich vi phé hinh cac I thuyét Jinh dac of didn va hign dai va cac lhm: hani
thue t&. Vai tr ¢ia quan 1y nguén nhin hee (LIRM) va 1oh dao won 2 vige thic -r]a;, ket qua
cia th chire trong ede linh v quin v nhin taj, guin Iy higw sudl va phat tridn Meh dao
clng 58 dure phan Lich. Nanal ra, trong man hoc, sinh vién duoge khuyén khich dat ciu hidi,
rhin bign va tim lun:m méi quan hé da nhdn gud khi phin tich kha nénp loh dao nhig
muc dich ﬂﬁnh gid vé cic 19 thuyée lanh deo dwemg dai va vai o ctia ede nhi Hnh dai
trang edc (6 chite,

Thix suhfent i desigmed to mprove the crificof trivking skills for students. ft will nor rHy
by helping hem o wnderstand and evalrecte leadership thearies but also to think eritically
atoul hunw Jeqders aperate in practive, Euch chapter in this course explaing and critigues
claspical and modern leadership theories and actual practices. The role of human resowrce
menmitgement! (IIRAM) and leadership fa promoling organizational autcomes in the areus of
tufend munagement, DErFforMAORce maadsemeri and leadership develupment will be
ancivsed. Moreover, siuderis are encouraged (o quastion. 1o be critical and 1o seek muli-
couscdidy when analysing leadership nim fo erifically exantive CURIEMPOrRY leaderitip
theories and the vale of leaders v arpamivationy,

6, MNguyin 1Y marketing (Principles of marketisng)
MA mdn b {Ceaurse code): MARIIS3 CLO
S8 tin chi (mumber of credits): 03



Mém hoc tién quyét { Prercoquisie):
Tom 1dr ndi dung {Cowrse P ety O

Nzuyén Iy marketin £ 13 mdn hoc nhip man vé markeling, mén hoc cung cap cho sinh vidn
cdi nhin thug yuan vé quy trinh marketing, civ khai nidm oo ban vy cde chng oy thye 1é
ders cie vhd mazketing s dung Jé e hién céic chign hroe va chién dich foarketing.
Thdng yua cas b glang huckng din vi cic ohiém vu bit @p, sinh vidén s& kliim pha Ly
thuyél va thyee ]'H:II'II'.I ve marketing thimg qua cac vi da thue 1, Trong mén boc, sinh vién
ciing s¢ xem x€1 14m guan trong cha mur}u,tmg 451 wén hoat ding kinh doanh teon L toomg
Il clia cac doanh nghigép va cach mMBi el trong mit t chire oo thé dang gdp vio qui
teinky markeling cla td clure.

Az an firadncior)y cowrse of markeiing. the conrse o principles of marketing provides
stuefen! v overview of the markering process, it LR IAINE Sorepts, and the practical
toals tsed by moarkefery o implemest maorketing siroiegies and cawipeoigns, Throuph
fectures, tutorinls aned assessment tasks, stedenty will explore the theory and practice of
marketing through reol world applications. Students will also review the imporance af
markcting fo future brveress wabilin and how each person in an OrEoRTalion can make i
cortrifiution 2o the marketing precess.

7. Hanh vi ngwéi tién ding (Conzumer biéhavior)

M min hoe (Conrse code): MAR1334 CLC

&6 tin chi {mumber of creditn): 03

o0 ko f1dn qu}'él (Prerequisitc): Npnyeo |y murkeling (Principles af marketing)
Tém 1t nédi dung (Course sumpiar gux

Mén hoe ndy nhim cung cap cho sink vién cai nhin 10an dién hon vé nawdn Géu ding cudi
cing. Ureog méa hye, sinh vién s& hoe chch nhin séu hon vao theé giad cia ngudi ten ding
hdng cach tAp treng vae cac khia canh Wdm 1y, x8 hoi hoc vé vin hoa cha vIEe Liéu dimg,
Min hoe s piflp sinh vién tim hleu vé oA Yy 5 13m I¥ v %3 hii hoc anh huimg dén hanh
vi mua, Sinh vién =& lim hidu v& cie Anh hwimg BEn ngodl va bén trong khic nha anh
ernmg dén ITnk v hanh vi tién dung whimg anh hurdmg 49 bao gum i khide bidt ghiva i
nén vin héa, the ¢Hog van hoa thir cap., nhdn e, hoe 1p, ding liee, thai 83 v quan niém
vé ban than vi nhimg (dc déng khac.

This cowrse wims (0 provide sindents with o mure comprehensive wew regarding fingl
consumers. Studeats witl learn how o look deeper mito consumers' wordd by Jacusing on

the pepeialagicsl, rociological and cuftwral ospecty of CoRItrEniion. This course Jrovlifes
an examination o) the psychalagical and socioloseal factars difecting huyin g bebicnvirr,

Seudents will legrn about various externad wad indernal inffeences affecting the feld of
ciptstomer hehoviows Sueh iflwences incfude crossecufturel variations, subewltyral

iMpacts, perception, ledrning, motivation, atiiude, and self-corcept, amaong othiers,

8. Marketing chiifn lugc (Strategic Marketing)
&a min hoe (Courre code): MARISS CIA0



6 tin ehi (mumber of credits): 03
Wi hoe tin quydl [Preredquisiie]:
Tubm 13t h dong {Course summary):

Mypc ¢y cua mion huL nay la cung r:?i]:r cho sinh vién cac ngum‘-’;n Hic cor ban vé chidn lroe
markeling, cach tlcp cin i hé Tl'uﬁrlg dé quan ly marketing o téim chién lepe v iu:hung_ tr
duy dya rén gia tr $& phat trién cic san pllam dich vy dinh urdmg thy treemp. Kién thie
firgre trink by woog mén hoo xudl phdl L quan diém rang marketing 14 mgt qua toinh tao
ra id g vd gid tra 1A trong tam ena bl ky doanh nghiép &0, Npoai Iy thuvét, mén hoge can
£il Lhigu cha sinh vién bé cang e e & cho phép cic nki marketing ap dung kién thirc
wong cac khudn khé ehong v& markeling chién hroe vio cie vin ¢ kinh doanh cu thé v
cac co ho thi trudmpg.

e aivy of tais coneve is to provide siudents with the findamentais af markefuig stratesy,
0 SVSIERLEIC apprewac i b marketing management, and g value-bayed hinking Framework
Jar develoaping marketable products and services. The krowiedye presemed comes from
he point of view thal marketing is o value creation process and velue (v af the heart af any
Business entergrise. In addition o theory, the course afso provides studvnny g praciical sel
of tools that erable marketers to apply the knowledge contained in general frameworky 1o
specific brviness problems and rarket oppertunitics.

0. Mghién ciru marketing (Aurketing research)
Ma mon hoe (Course cade): MAR13156 CLC
%5 tin chi (mumeber e3f crediis): (13

Mén hyc lign qu;n.rc"':t { Preveguivde), Nypuvén ly marketing { Prisciples af murkating), Kac wudt
vd thong k& wong kinh t&  (Frodabifine & Stutivtics for Eeonomicsy; Kinh 12 luomg
[ Eoonoririrics)

Tam Ll nidi dung (Course stmmary):

Min tge ndy 58 cunp cdp cho sinh vien thne quan cac kidn thic va k% nang co hin v
nghoén ¢iru narketing:. Trong mdn hee, sinh viEn ¢ dwoc gidn thidu va thao lwin vé cic
khai niém, quy trinh va k¥ thudt chinh lido quan dén nghién o markeling vi cde vai
iriimg dyng cia chung, Man hoe bit du voi viée nhin manh vé gld tri vi ban chit cha
ngheéo ¢ini inarketing. Quy wink nghién oy markeling s& dge thao ludn sau do. l:cp
theo, mén hoc 5 lan Lagt glm thién v sinh vlcn cdch thu thip, phan ch vic loai div ligy
nghién oinu khic nhau {(bae gim dir Lifu thir cép. dit lidu quan i, dir lidw dinh tinh v dir
ligu dinh lugng) cho st dung trong i8¢ ra guvél dioh.

Thiz cowrse will pravide o comprebensive introdrction o e Tulsiect of i ket
research, and disenss key concepts, process and lechuiques relaled to mearteting researeh
ead thetr applications. Stardug with the Righlight of the value gned notere of marketing

FEXEQECR, IRArReling resedrch process will have discussed, follinved By the discuseion of

how te collect, analyre variows fepes of reseorch data finehuding SECORGArY data,
ohservation date, qualitative dote and guanditative data) for wie in decivion making

10,13 thiing théng tin kinh doanh (Busiress feformation Systens)
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Mamdn hoc (Cowrse code: MAR133T (CLC

56 tin chi [mumber of credits}: 03

Min hoc tign quyét { Prerequisitc): Nguyén [¥ markeling {Principles of imarketing)
Tém tir ndi dung (Conrse sunsmiry):

Pelivn hod nay 58 cung ;:F;p cho sinh vién nhimy kién thire oo bin v hé thf‘-m théng lin phuc
vu hoat &ng Kinh doanh tong t6 chie. Sinh vién ciing tm hidy bang civh nao met he
thing théng tin ¢4 1he Lhc ding mit quy trinh kinh doanh va td chire, Sinh vien ciing nghién
el cach oo st dir Lo duoe s dung tmng deanh nghidp vl e tiéu tho thip dit liéu; cic
wauh thire khie nhau duge sie dang dé phit 16én mé hé thnng thimg tin, céc hé thing chic
Imng vlia nd va cdc nguyén the co hé’ln LUd 2igo tlcp v lién két tranp il hé thf:ng v giiia
nhitu hé ll'tl.‘.r]lg bAdn hr,:c thdo Judn vé cac khia canh gquin Iy quan Loy ol vige cui théng
lin v& kién thirc la nguen e ela 16 chire v =it dung he [hﬁng thiog tin mt cdch chign
hrone dé dat dirgec cac mug tidy i 5 chire.

Thix caurse wWill previde Jor studerss the baric kmowledge of infirmation systems Jor
busitiess aperation in organization. Students stucdy examine how an information susiem can
MONEEE o ARyiness processes and organization, Thev afvo siud v fow doleabases e toed
n hsiinesy do collect data, the different methodologies used to develop an FALFEP AT FOM
systedn, iy funclional svstems, and the fundomentals of comeamication and M P kv
within g system and amony widiiple systems. This cowrse discusses the siprificont
manggerial arpects of treating informanon and keowledge a5 oreanizational resources
R ENROVIRE Diformation sustems siregically o achivve organizationm gl

11. Truyén thing marketing tich hyp {(Infergrated marketing comntawicarsion )
Mamdn hoce (Cowrse code): MARIZI CLC

56 in chi (rumber of creditg): 03

Mon hoc tién quytt {Prereguisitel: Mguyén ¥ macketing (Priseiples of marketing)
Tém 1AL ndi dung {Caurse sammeary);

Min hoo gid:i thidu cha ngur’:rl bagr l&ng G 1,::_', truy i.:':n t]1ﬁ-ng |n4ﬂ.,_.|;1jng Vi Uy triih 1I:'Ll}'11l1
thimg cimg nhe cac xu budmg hign @i vi e dung cia théd dai 50 4 vai ruydn théng
mirkeling, Ttong mdon hoc, meem ligw & kham pha vi II'IJ".-'E-'I'.I. Ihﬁ'r'lg marketing v cach thirc
howt dfng cda 0o, cling nhye duge phit rién mi s& kién thie vé cédch ngdnh cong nghiép
ndy bie v npudn bicu ding.

Quang cdo va cic mng cu IML khie 14 nhimg thanh phin cot 130 tresg vile phit terén mal
chinmg trinh I.Tu}'EI'l thang markefing tich bop, Wdn hoc nédy cing 5 gidi thidu bao quit
un: kién thitc lién quan vé cac thanh phdn do 161 nguedi hoe Newii koo s€ duoe gidi (hidu
vt Iy thuydt cing nhar thye hinh, ditu co bin dé hifa v& QUaNE cAo vi cic cong oy IMC
khac va cach s dung chiing d¢ dal dwoc hidu qua cao nhit

Sau khi hoan thanh mén hoc nay, igudi hoe 58 o6 thé Hp ke hoach truy Eni théng marketing
Lich hep cho mie doanh nghigp hode sin ;}hﬁm Cong viec nay hay r_r,nm vige lap ngin sdch,
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hwas €hion quéing cdo i phuang Gén ruyén thdng cfing nhu cach do luémg hiéu quii cog ké
fogch ¢ow by

The urit introduces learery to the wicle FCORE 0 Mrkeding CoRmERIsatians ol fens the
CORIMUMICATIONS process operaies. ft ficliudes a study nfcurrent tremnds and the impact that
digitad age hay had on marketing communicetions, Leorners will explore the marketing
cammunications industry imd how it operates. They will alio develop some kaowiedge af
how the indusiry is reguiaied fo profeci consumers.

Advertizing aud other IMC ool are core componcnts in the development iaf ar inteprated
rarkeiing compranications program. This wnit covers both in deind!. Leorners wifl be
intrefisced te the thenry, qys well as the practice, thin i fundomental 1o urderstanding
advertising amd ather MO toods gnd bow they can be uyed 1o their Freatest gffect,

O comgdetive of this unit learners will be able o plan an faregrated marteting
conMmunicalion fir o brsiness or product This witl incltide budpet formularon. creative
omd media selection, and how 10 meastre the effectfveness af their plan.

11. Quan trj thaong hi§u (Brand menagemeny)

Ma mbn hoo (Cowrse codeds MARIIZE L

S6 tin chi {mmber of oradits): 02

BAGn hoo Lién qu:,'él {Frevequivite): Nouyen 1Y marketing (Privciples of marketing)
Téul @l ndi dung {Caurse sustmoryl

Nhi€u viing ty d3 nhédn ra ritg mit trong nhimg Wi sin quy pia phit ma hev e dugre chinh
|4 thueomg hidw mi ho d3 dauw o va phat icién the thin gian. Mt lhurong higy manh oo the
b tac 9ng ding ké dén quyét dinh mua bing ooy mguin téu ding vi né truyén dat gid 1
chu eing Ly va phin bidt che sin phém va dich vu cia céng o voi cac 467 tha canh tranh
khie, Quan Lri theong hido the 14 chiu khoa d& duy i loi nhudn cla san phirm v dicl v
trong dai han. Tuy nhién, vii su xaét hién oda nhidu cbng cu trnvén thimng wong vic, vige
tae dimg va Rudi thefme mdt thiromg hiéu et dang dimg trude nhimg thaeh thic cfing whw
cir hjn ngay cang 1dn.

Midn hoe Ay widd thigu cho sink vien cach tiép ciin 1oan difn va ¢ip nhit vé chil 4& thuony
Bi€e, (Al sau (haromg higu va quan wf theng hign & (Gm chidn hrive, g,érm thigt ké va thye
hién cde chaeng inh va hoat dimg marketing 02 xdy dung, do heitng va quin (0 i san
thueeng higu, Cua mdn hee, sind vién 3¢ 1im guen vl 1F thuyét nén ing licn GUEL ¥ Cac
mb hinb xdy Jdymg thuong hidu, cling voi nhing higu biéd thae 1@ o thé i cae nha
maeketing nang caw kha nang sinh ld Jau dai g cie chidge hooe hidu cia ho.

Muy companies have come o the realization thil one of the mose valvable assels they
Mirve iy Eire brapd they hove fivested and developed over time. A sirong brand can hawe o
sipalfliseal Bmpoct on consumer purchaie decivion or il communicates the value of the
compny and differemiote it products are cervives from other competitors. (ood bramd
murryermerd [s the key fo mainfaining the profiabildity of products and services br the fov
= teran However, with the arvival of many interactive communization (ool, creating and
rurfuring o good brand @5 jacing growing choallenges as well as opportunities,
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This course introduces students 1o o comprehensive and up-tu-daie treaiment af the suhject
ef Orands, brand equdty, ond stralegle Arand monopement which i the design and
imolementation of marketing programs and activities ro bulfd, measure. and morrage brand
cquity. Students will become familiar with relevant thearerical foundation and models uf
branding, coupled with praciical insights which can help markefers enkhance the fong —
fermn profftaditity of thelr branding siragepiey,

13. Quen tri ban hang (Sales managementy

IE mon boc (Courre code) MARLZZO QL

56 tin chi {Humber of creditey: 02

MG T tidn yuy &L {Prerequirite): Neuyén Iy markeling (Frinciples of marketing)

Torm (it il dung (Caterse Swmniary,

K10 hoe 58 widi thidw ban chit va vai tro ¢ia bdn hang va quan irj ban hing, cac chién hroc
min hang va sy lién quan cda chiing dén ké hoach markcting ¢ia 14 chieidoanh, uehigp.
Cac e lymg gqudn tri v mdi tarimg 14e ddng 16n doanh 56 bin hang va nhitng Jiéu cor
b ¢Ga k¥ thudi bdn hing s& duoe thio ludn rong mén hac iy, Neodi ra, man hs:ru iy
cling 5€ xem kel che vin 48 1i8n quan dén vide quan 1% Iy Jwong bin hing va cich 15 chic
oic hoat déng ban hing: dir bdo ban hang via ldp ngin sach: quy 1einh danh a4 I|,n, lirgring

ban hing. Cudi elng, cie lhude do wé hoat dong bin héang duge sem x6ét, bao gbm ca cac
tharcre doe dind hirgmig vé dinh Und.

The course will infrocduce the nature and role of selling and sales mangpement, sales
strategies amd how these relate to morketing tlorning form the basiv. Envirpnmenral and
manageriul forces acting wpon sales and the basics of sales technigue are discussed, This
eQurse alen considers issucs velated to the management of the salesforee and how sales
aclivitivs are organized, soles Jorecasting and budpeting: the saleyforce evafugrion
Srocess finallv, measures of salex performance are carsidered, Relucing guantitative
andd gueliiotive measures.

14, Marktling Jdich vy (Service marketing

bE mdn hid (Cosrse code): MARTAZS CLO

Soetin chi (nwmber of ereditsy 02
Min hoc tign quyél (Prerequivie): Nauyen Iy murkeling (Frineipies of marketing), 11anh
vi ngwti Lién ding {Constimer Behavioe)

Tém 11 ngi dung [ Course summary):

Mén ine nlidm eung cép kica thire va k¥ ndng vé marketing trong kinh doanh dich vy, Man
hie: b diu vl 1one gun vé kinh doanh djch vi) vd marketing dich v hénh vi oo kbdeh
hiing rong Kinh doanh dich vu. Sav 4, ¢éc ndi dung :Im;:rc thao hyfin <& xnay cac quyét diah
khae whaw o quan dén marketing dick v cée quydt dinh vé dich wy, diph gm dich wy,
cang ¢hp dich vy, |.I'l|"r4:]1 théng marketing djch vy, quan 1‘=r quy trinh cung cap dich vy,

quan 1% nhi cung edp dich vu va quan ly mai torimg cung cip dich vu..
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The canrse adms (o provide knowledse angd siills on HGrRERg in service biivinpss. The
cawrse heging with averview of service business and service mchrReting, customar behavior
I serviee business. Then, & diseusses vavious devisions refated o sorvice marketivs.
servie depisions, sewvice pricing, service deffvery, service markeiing communication,
FErVIce delfVery prOCESS managument, SeFvice [Fovider management and service de fivery
ERVIraRment MidnaEenTenl.

15 Bav dire marketing {Worketing Fikics)

Ma min hoe [(Cotirse code): MAR 358 CLC

50 tin chi (number of crecite]: 13

Man hec tién quyét [Prerequisire): Mauyén Iy markering (Principles of marketing)
Tém il ndi dung {Comese summary):

thu thach thize quan teyng ma cde doanh nghidp hién dai phas 38 o oo the dieoe xem
li win dé dao dirc markeling, Thye vay, khi lnh vy LT.:m dirc kinh doanh da phat Lrién,
markcting di ding imdt vai Lod quan epng trong s phat 1rién clia dao ¢ire kinh doanh, Iap
dirc marketing dé ¢iip dén irach nhiém o nhiing ngmh lam m.lrk:,tmg trong viéc ddm bao
18 cd e hoat dong markcting fwin tha cic nguyén tac dao dir; ¢t 18, bao gém tinh chinh
tewe. Khiém tén va trung thire. Marketing dao dirc %8 héi 42 toir thanh mét chién luge méd
Trong, s phal ritn cda mét th chin: bi¢n nay. Thong qua man hoe ndy, ngedi hoe od thé
tich Dy hiéu kidt vé dan dive marketing va s dung hieu bift &é ady duny chién hrn:
markeling dam bao twan 1hi dao dibe.

o ]'u,h: cung cip cho nerdi hot ban chit vi plhiam vi cia dao dipy marketing vi thire dua
ra quyél dinth dao dire. Man hoe cling gidi thich gbe & cia dao dire- ~duge o 14 ride Iy dyo
dirc. Tir dd. mén hi.,::, 'té Elap ngwm hoc higu dirgc o 50 kbl nigm cia dao duc markﬁ:[mg
va nhin bigt doec vé viin néy mong cac nganh cing nehigp. E!ﬁc Biée it sd vin dé cy thé
Lién guan dén Jao dow mirketing duoc xem 14 i dung chit 18 durore gitd Ihigu v&i sinh
vign trong, mén hoe pay, VE chi tift, mién hoo 58 gidi thidu bao Biim cac vin Jé v& dac dire
marketing ther mét & cdeh idp cin khac nba. Newin hoc sé duoe glm thigu v Iy thyél,

ciing ner thue hanh van dé dao dic marketing, Gua a0 ¢d duee nén tang oo ban 48 hiéy
che vin d& dan dic trung kinh doanh va cach khic rhye,

Muny of the critical ssnes facing midern businesses can be considered markcling erhics
fisues. &t follows that as the fleld of buvingsy ethics has ovodved marketing bas ploved a
ke v role ln the development of buriness ethicy, Ethical miarkeling refirs fo a markerer's
responsibility ter exsure all marketing aetiviivy adhere to core ethics principles, incinding
infegrity, heumiftty and Bonesty. Social ethic morketing has become a new strare Vi the
developmen! of an organization currently,  Affer progressing Mhiratgh this unit, fearmers
are able to butld up their underitunding of marketing ethics, which they can we 1o bruild
én ethical marketing strategy.

Tie wnit provide fearners the natre and scope of marketing cthics wm? how o moke an
ethical decicipn ft afso cxplaing the roots of etfics which ore congidered ay etbical
phitusopiries, Learners will inderstond the comceptial foundeiong af merleiting ethios and
recngaize their inowledge in induiries. fmporfantiv, some ethical vwes i MFRETOTE are
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COvE COMPORERLS (R Niig walt fn details, (His wnit covers ethical concerns i some different
approacies, Learners wid be ingroduced (o e theory, ar wedl ag the praciice, tha is
Junidnmental to tnderstending ethical issues i buviness and fow to avercame.

11.2. Céic mén hge hie bujc trong khai kién thire chuven nganb/ Core conrses refaied
fer specialised profestivnal knowlcdge

1. Markcting i { Digitel marketing)

Ma radn hoo (Cowrse codde ), MAR 1466 CLO

84 tin chi (mumber of eraditn): 03

Miin hope tién quyét { Frerequisiac): Principles of marketing
Tém Gndi dung (Course SR K

Muc dich clia hoc phiin Marlc.,ting st 12 cung cAp cho sinh vign kidn thie vé Mpi thé kinh
doanh cia marketing sé v tam quan trong <itm nd 381 vdi thank U'_'Il'lg_ i hogt ddng
marketing. Thémg qua hge phin nav, sinh un.%n uZ hitu cach thire phat ridn odr ké hoach
marketing 8, Cdc em ciing dirge gidi thidu v cdc kcnh a6 khae nhay, lui thé vi cach thit
tich hep cim ching; cdch tich hop cdc phuong Gén s khac nhau va o ni dung marketing,
w,v, Vige dp dung kién thire, k§ mmg Vi n&ng lwe tha deg 5 piop cie nha fmarkcting m.:mg
lai hirh thanh ke hoach markeling s nhdm quan §¥ higu qui hoat ddnge marketin LR

The aim af the Dightal Movketing modile i to provide students witl the knowlcdye abous
business advantages of the digital marketing and jts impartance for marketing suceess.
Through this meelule, students will understand how fo develop a dipite! marketing slan,
They alte ger infroduced to variows digited chanaels, their ashiantages el ways of
[ntegration, tiw to incgraie different digtial mediz and create MicwkelINE content g 50
on. Tire applivation of the gaired browledge, shills and comperences will help future
tarketers dr forming digival moarketing pfun in order 1o madape a digital marketing
performance efficientty

2. Phit trifn sin phim méi va cii tién (New Product Development & Innovation)
M mim hoc {Coprse code): MAR1467 CLC

§4 tin chi firnther of credits): 03

Bén hoe tign quyél {Freveguisite): Markcting chifn lugc (&rategic marketing, Nehidn
cira marketing ( Adorketing research’

Tam tht ndi dung {Course summaryy:

Mén hoe ndy cung cap cho sinh vign kidn thire chuy@n sdu v8 phdt tridn va ddi mai sin
pham meri hﬁng cach st dung khuén khé quan (o, Méno hoc frunig vild cach thire quan
tri thanh céng vide phal trién san phine i trong bt cinh kink doant hién nay v@ cich
130 ra pid t va ting Indmg théng qua d6i mdi lrong cac thi Ll’l.nfmg hign 14,] vi ] 'f""-T':'T'J:.
mu:u Lreng mdn hoe ndy, sinh vién s& xem 8 quid trinh phat ién san phﬁm mdi vi nhicy
vin dé quan tei sin p]'li-lll'l M ma cac ¢Ong ty phii dbi mdk; kham pha cic khaj ntém,
phuonp phip va cing ¢y vé cach 15 chire va quan ¥ qua trinh 487 mé trerng hék canh kinh
daanh hign niy. Trong mén hoe nay, sinh vign ving s& kidm tra vai teé S04 cac hogt dgng
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vi quan J§ vita né dE cdi tién trong qua trink phit tifn san phim mdi eling ohw mii guan
hé giita cimg nghé madd va thi trudng duge xem xet tronp pham vi lan i6a cia cde di5 mei
va ST chilp nhidn coa thi inkmg.

Thiz course provides students with an in -depth understanding af rew Froduct development
i IROVETIGR LS o maRaggement jramewark Tt fheuves on o to Fuccasifully manage
new product developmenr in buifness conrext and fow fo create welye and Lrenwth throtgh
wgcvwation iR Rew and cxivting marvkers, Studenes wil! ecanine the pracess of develnping
new products and many of the new product management isswes faced by COMPIHIS
explore the concepds, muthods and feols om how o organize gndg RIS FTREariem
fHOCESE iR brisivess eortexi. fn 175 cowrse, Srdents wilf afso exairing the role of aperations
and Ut Waaagement for improvement momew proguct devedopment gz well ay the
relationship berween new techualagy and the market is examined within the diffusion of
irnenverd iony anid market adoption.

3. Thiée ké ULYUX (LETX Design)
Ma man hoe (Course code): MARI46] CIC
S0 tin chi (number of creditsy: 12

Man hoc 1ién quyél (Preregueisite): Mackeling 56 {Lhgital Marketing), Neuyén Iy
marketing (Frincipler of Marketing), Hanh wi ngudi téu ding (Comnvanzer Behaview).

T 431 ngi dung (Cowrse sumrmar)):

1'rii nghném g ding bao g6m mok khia cynh cﬁa nEud diung o mdl céng ty bao g&m
G4l Cae 56 pham cla cfing by di trong mdl irudmy 5. Tra nghiém ngieén ding et w;,u la
thiét ké i nghiém I¥ womg hoan hao khi sir dung san phdm hode dich viy. Nhitng 1ién ];H:,
treng céng nghé théng tin v dién todn dir lidu d2 m thay 61 cor ban cach thire san
vl ity ding sdn pham v djch va: do do, trai nghiém ngwi dung triz m:n 16 ¢uan rong
Irong vige dap tng nhu ciu ¢la khdch hiaog ma khéng eiip bir k3 riv i hodc khiing hai
140E i,

LT v U o quan trong Aai véi sy thanh -;.um;. cuia bat kv doanh nghiép nao. 124 Li v do
1 S higy nam treng op L kT ndng tim kiém trén Linkedin vao ndm 2020 Thiéy quan
Irong Irenyg mon hpe na}' la sinh vign s& byc cach xiy dong tedi nghign D Urcre dung (uydt
viri dp dune cho cac chifn lwere marketing cia doanh nphigp.

Lirer experience includes every aspect of the Lisers with o CUMTY Incfuding s products
s gl enviromment. User experience s malnly abowt designing the perfeet ideal
expericnoe of wiing @ prewduct or service., Advances in datp conputing and information
lechnologies have fundamentally tramyforimed how products and services are produced and
CORSUREA. TRUS. User experignce Becomes paramown It meeling sustomers’ needs withou
dRy frohie or dissativioctinn,

LA and UOX are very oruciod 1o the suocess of omy business. That iz Wwhy they are in the top
10 Linkedin search skills in 2020 1ty poramomi for stidents 1o lears bow ta build o grear
MECr EXPETIENCE apply fo busirgsres morkering stralegiey.

4. Sdng tao vi phit triée ndi dung sb (Digital Comtent Creation and Developwiend)
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M2 mon hoe (Course code); MAR 4GS CLC

54 tin chi (rumber of creditn: 03

Mén hoo tidn quyd! (Prercquisitc): Mauyvén |y rmarketng (Principles of marketivg
Tom 18 ndi dung {Caurse summary):

Min hge hudng Wi xdy dung s hiéu hid co et hoe vé nd dung =% $4mg tao, md ho o
thé dp dung d& irién khai cac chuomg trinh marketio g hodc tuyén thing marlocting cho mét
doanh nghisp.

It tehit, mon hoc g thigu cho ngwdi hoc pha.m v rdng 1oml etia pdi dung 56 sdng tao v
markclmg i dung. Newivi hae 5é& Kham phi L quan tegdig clia ndi dung trans mﬂrk.;mlg
30 vA vach lao ra ofl dung thich hop MM hinh marketmg m‘,‘u dung cung dirge cunpe cip
lreng mdn hee nay. Qua trioh e mova phat oién nd dung =6 12 phin chinl, dure nhin
mgrh trong mdn hoo nay. Bén canh 4o, quy trinh tmg b A8 tao ra ot dung sang tao
e trinh by v eac dang i dung cong duge aa cip treng mon hoe, Naod hov € of thi
dp dung quy trinh niy dé to @ b dung co gis tr] ttong cde chivong trinh trayén thing
marketing ciia sinh.

Throvgl pris coweye, learner wilf build up their understanding of creative drgital comient,
which they cun apply ra implement a markefing commutanion or RIGF kel nrogramy for a
Bpemiress

Ferstly, the unlt introdices learmers lo the wide scope of ¢reative dipital content ang
cordent markelng. Learners will expinre the importance of contert in digital marketing
ared frow §0 create the niche content. The model of content marketimg s alvo provided by
this course. fmportantdy. the procesy of creating digital contert will be Provided gs a main
Feiion wi Whis conrse. A srep-fy-slep process (o produce crenlive corfent is prevaried i
the palagics of conland are olse mentfared. Learners willf be able ra apmly this procesy In
prodice valuable coitent in thelr marketing communicalion programs,

5 Cinop nghé marketing sb (Digital mearketing rechnslopies)

Ma mon hoe (Course ondel: MARIATD CLC
S0 1in chi (nuntber af eredizs ) 03
blon hoo tén qu}rét { Preveguisite’)y Murkeling s (L¥giter! arketing
Tom it ¥ dung [Cederse jurmmasp)

“(ing nghé marketing s57 1 hoo phin gigi thidu cho sivh vign ohitng kign thire 1éin g quan,
£ hiji w3 thich thire khi sr dong nhung cing nghé marketing s8. Cde oo héi bao s i
wéc ihirn cing diii Lrgng e i 4 o nhan hoa thing diép dén tan dung, cic ¢ing nghé
50 J'mfFl dé guan l¥ hifu gqui cac clién djch marketing da kénh phire tap. Nhirng thach tic
bau gim khodng cdch giiva cdch cAc nhd marketing nght v& viin d& cia hy va cdeh cbc nha
cung ¢dp cong nzhé mé t cée gidi phap eua ho va san 44 by chon cie Eidi phip 1560 nhad,

Sinh vido xe huc. cach cac pha diéu hinh markcting quvét dinh ¢ing nghé nao phiy hop dé
grial u_m-tl cic win dé markelng cioa ho. Min hpe ndy mang tinh chae fihap man nhyng ¢
hitu ich cho nhimg sinh vién cé thé [dmn vigC vl mdt nhom nhd cde cony nghé markeling,
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nhang cdm thiy nhu kién thite cia ho cha véu |4 haat dng va £ hoje L Trung v CAC g
dung cdng nghé rﬁl cy (hé. Cde thinh phan cu thé ¢ mién hoc bav zoém héi canh eing
nghé marketing, nén lang cong nghé marketing, nang e cing nghs markeling quan trong,
vil frome Jal cua edng nghé marketing

“Eipital marketing Techmpdogios " introdduces studenls o the avervioy, SHEDCTURITTEE el
challenges of using digital marketing techmologies. The opportunities ronge from P ETin
the vight audiences to personalising messaging 1o leveraging new dizftal fechmelogfes to
cffectively managing comples madti-channel marketing campaigns.  The challenyey
include the gap behween how markelers think of their problems ond how techmdlosy
providers describe their solitions aned then selecting tie besr solutions,

Studcrts will Jearn Bow morkefing executives declde which techndories are Fighl for
eiciressing their marketing probients. This course is mean! o pe PRt CtorY in naluree,
But showled be wieful for stucdents wio may work with o sufiet of markefing techealegies,
het feel like their knowledge Is primarily operationed wndior focused an very specific
fechinalogy appdicationy, Specific components of the cowse inglude the mLrRating
technology  lurdseape,  the  markciing  techaology  stack.  marketing  techoolomn
grnngaeterites Yl aralter, and e fudure of markefing techrelopies,

#.  Phén tich marketing (Marketing analptice)
MA mdn hye (Course code) MARIEIT (L
S0 lin chi (rmber of credite] 03

Mén heo UEn quyét (Prerequisited: Faoh vi news éu dung {Custommer behaviary:
Marketing chién luge fSvraregic market/ng), Nghién ciu markeling fiMarketing research )

Tom it nfi dung { Coterse summary):

Mdén hoc nay duge chu e viy 15 elnwe nhy mén hoc hu-r'mg din cdch lam cho zinh vién
marketing <tz PLIT vé phan lich marketing mit ciach thue té va phi hirp, Trong tim ciia
mén hec 13 nhin manh két ndi cic ¥y b elin v oia hoat dﬂng marketiog v hénh vi
khach hang vi sau do sir dung cdc mé hinh de doan A& phal ién cag kich ban tuong iai cd
thé xdy ra, Céc chin dé duoe dé cAp trong andn hoe ndy [ che ki thudt phin tich duoc sir
dung rong il [IU-II'-‘ thyre té va Bitlpy sinlt vién Ll:":p xie w1 cach phin tich marketing lidn
quan dén cic vin d2 kinh doanh chign heoe.

Thiz erurse is structured and functions ay o how-te gwide for PTIT s markering students
an pracrical and sensible marketing arafytics, The emphasis is on LoiRecting r.r;'nrkfﬁng
inpuls to customer behavior and thea wying tae predictive modely to develop forward-
ippking, what-if scenarios. The topley coverdd fa this cowse represent the analytics
wechmiques that are widely wied in proctice and provide Studemts exposure (o how
marketing analviics relaltes i Stratepis busiress fsyuey,

7. Marketing qua phwong lifn truyén thiing w3 Wi {Secial medin Marketing)
Mi mén hoc (Course code}y: MAR 1406 _CT .0

S tin chi {prurmber of credis): 3



Mén hoc tién quyél (Prereguisite) Truvén thong marketing tich hop (foregrated
mdrketing commuticaiion), E-commerce { Duasry s didn 1F)

Tt 06l dune (Cowrre SLAMAR)):

Mue dicl cds min hoe pay 14 cung L;ip chier ngudn i kién thire vi kT nélm_., co bin va cip
nbdt nhit dé ki dwoc su phét tridn cia mﬂr}{r‘:tl:u: gua phuong fién truy e théng xa hii va
hén Jirh vize eda markﬂtmg qua phuwong tén fruvén thing x3 hii. San kIv hodn thanh mén
hoc, sish vien s& e \hé bidt cach phat irién ce chidn hoge merketing yua phuong tién
Iruycn thiéng xa hm higu qua cho nhidy luai neanb va doanh nghiép khic nhau, ciing nhu
o thé md 14 cic ccmg marketing qua plitong lién er-en thée x4 hii chinh co the e
si dpoy 3 quing b mél cong v, Hllrm‘lg hi¢u, san pham, dich vy hoje con neud, Hom
nita, sinh vién dwge k¥ vong sE b 1hé cing nhau ]:,-1]} mdt ke hogueh mackeling tn.wén thing
xd hii va theo dii tién 46 dat duos edc myc tiéu b;ing nhidn cing cu do heomg, dich vy v
cic chi sd phi hop.

The aim of this cowrye is fo provide learners with the hasie and mest wpdated knontedge
and skills to wnderstand the evalwion of social media marketing and fine zones of sorial
media marketing. Upon completion of (e course, students will be able to ke haw o
develop effestine yocial media marketing strategles for variows fvpes of irdustries amd
businesses ar well ay be able ro doscribe the major social media rrarketing portads thid
cure be wsed o promote @ company, heaed, product, service or perion. Furthermere,
studerds are expected fo he able o prt Tupether g social media marietin g rfan and draek
progresy on aohieving goals with a variety of measirament 102, services ang meirics

8. Chuyén d&: Xo hurémg céng nghé marketing sé {Perspectives of Digliaf Marketing
Techrilogics)

Mi min hge {Corrse code)y: MARI4TL 1O

S5 tin chi (rumber of credits): 02

RGN Toc Hon quyél (Prerequisite): Marketing &8 {Duital Marketine
o Eit ndvi dung (Course FUMPITFVE

M hog ohiim Lung Ld]']' ¢ho sinh viédn cai nhin mng fuan it céng nghé markeling sd, xu
huréne phat toidn va ang dyng trong viéc pia ting tri 1ué mﬂrh:lmg cho doanh nghiép trong
bii génh kinh downh hign dai. T¥ac biét, mon hoc s€ ahdin inanh din vige rng dung tri lué
nhdn a0 teong hogyt dgng marketing. Mon boc 63 trung vio vai oo cia i (e nhin tao
rong vigc tao ra gid irj cho deanh nghiép: tip tung vao vidc o o vi nam b LA ITi. xdc
dinh nhin ¢ ¢4 khich hang va higu cie quy trinh mua hang, hinh thianh phin khic muc
tidu, dink vi 2an phim vd quan 10 2id tri theang hide

The crarse aimy lo provide studeins with an overview of digitol maricting technofog ),
devetarrmeal irends, and agpiications in moreasing markefung Mlelligence for busincsses
in the mudern business comeext. fn particular, the course wilf emphisize the application of
artificial intelligence in mavketing gctivitfes. Jt facuses on the role of artificial fmtelfigance
in creating valve for the business: tie enphusis i placed on ereating ond capturing value,

i)

[ =T

-



identifiing custenrer needs ard urlerstamding prrchasing processes, fo rming targes
Segmenls, pasitioning the product, and monaging brand egquitp .

9. Dean Ké hoach Marketing 56 (Digital Marketing Capsiorte Project)
Mi mdn hoc (Cotrss codel: MAR14T2 CLC

24 tin chi {mwmbor of credits) 2

Mén hpe Gén quyét (Prerequisita): Marketing s& (Digital Markezing)

Tom Lt i dung (Canrse sutmary],

D& dn K& hoach marketing si 14 mt min ho dy an ci shan hodic theo nhom day it tich
cho phip sinh vién p dyng mod 18 ban 43 hoc duoe wang sud chwemg ainh. %dn koo
nay duge thiét ké d& cunp cip cha sinb vién co bl ap dung 1% Ihu:,'ét vi kicn thire ho Lhu
dirgre trong chuempg trinh v e 1€ irign khai mét ke hoach marketing 54 cu thé coa cde
L clwresdoanh nghiép bin neodi- nhimg té chirc/doanl ngh'u;p dang déi mal véi cae viin .ﬂL
chién heoe, D 4n chinh trong mon hoc nay 13 o va ticn khai mét ké hogch marketing sé
cho mit 1 chirc/doanh nehiép, dua trén kicn thire v k9 nitne d3 :‘hw:, hge trong charmg
trindu dwdi su i vl eia #idng vien va phii hop cia doagh nghiép #5 chirc da. T TOmE MEn
fues, Sinh ¥in clng 5T oo frich nhiém trink bay w& ké hoach cla minh bane ¢4 van ban va

thurvit trink,

The Dignal Merketing Capstone Frofect iy & chaffenging individual or teem project that
enabler you to apply cverVghing pou mve learned during the program. This cowie iy
gesigned ro provide stwdents with the apportnity to apply the MWeory and krawle dee they
Bain in class & Ddiide organizations that aee fucing strategic issues. The Haior praiect
Jor this course Us develuping and implementing o digiol moarketing plan for a
huvincssiorgonization, ving on the bayis of nowledee amd vkills in marietin 7 and dipital
marketing accumulated in the programs. Students will be responsible fov presenting their
Plan of digital marketing in bath written report and oral presentation. r

__KT. GIAM POC
Errn GIAM BOC
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KE HOACH & TIEN TRINH HOC TEP CHUN
 STANDARD FROGRAM SCHEDERE AND PROGRESS)
CHUDNG TRINH CHAT LUSGNG CA0 NGANH MARKETING: BIGITAL MAR KETING
(HRTHQLALITY EDUA TN FROGRAM OF MARKETING: LGTHAL MARKETING)

MAM HOC THO NHAT [FIRST YEAR)

=inn
[Crdet]

Tén niin hoo! hoe phde {Modides)

Hguyen by Marketing (Pnnclples. of
Moketing) .
Tagn 4 cap che kinh te {Aoeanced

‘ Mathemapics fgr Economacs|

g TEn Anh {Cowerse 13 CLC (English - Course
1- High gualily]

4 kg it (MEroecnomics)

. Phat tnén ngha ngheap Marketing
(Pmfessonal Dewelooment in Marketingl
Guin dyc tha chit 1 (Physical Education L)
Eao dde quae phang (Military Fdecaklon)

G Tigng Arh (Course 2) CLC [EMlsh — Course
2- Hegh quakty)

2 Was i v thing kB tmnp kinh 18
[Probotdity & Skatesics for Economics)

g Tm hoo co =4 (ther chulin guds () (Basic
nwWormatics- Inkematanal Sendand]

B KEinh & md (Macroed ngmics)
K iy ngyin 1hang (Communcabon
Skills1
¥ ridnig Lreng Lé¢ Bés ga nhdn
(Lakempersaual Skill]
GO duc thé chdt 2 (Fhysical Education 2

MAM HOC THIF BA {THIRD YEAR)
11D w
[Qinglar} Tew ki gy b phigm (Modules)

1 Chi righiee a8 i khoa hac (Scientilic
Jorialism1

2 Quan b bdn hang [Sdes FanioerTont)

3 Eub i Marketing {Mparkesting Ethics)

4 Marketing dich v [Service Markatire

g oo phan hra chan L=y (Eleckive Caurse 1|

' 1

B g phan e chgn & (4} [Electhe Coursa 2
=1t

; Hx pran I chon 3 (=) [Elective Carse 3
(™1

A Moo phian I chon & {*] [Elective Cowrse 4
I*11

o Terhdng M Chi Minh {Ho Chi Minh
el )

11 Marketing 55 ¢ [igikal Markcting)

E0TC  Hooo
(Fom el by
crl 5]
3 1
q 1
£ 1
3 1

Lal

5o TC
 Murm af
i

2

e

ky
e

5

HAM HOC TH HAT {SECOND YEAR)

£TT . > Tl e
¢Cirgir) Ten man hge/ hoo phan [(Modules) {MmwgF by
- ol {5l
Iy Tenganh (Coorse 33 0T (English - - g
r Crurse 3- High quaibr) £
12 HKinh & hgng (Econmr=mes) 3 3
KE tod qUis tr phue vu cha vigo @ quyEt
3 dinh {MAnagerisl Accouiing for Dacizian 3 k!
Making|
- H2nA wi bepr HEw dong (Comymet
Eahavlor 3 3
5 TRt hac M&C Lénin (Phikeophy of Marsism
and Lersnlsrn} 3 2
K nang L duy 5500 120 wh gide quisst van
dE [Creative Wiming and proberm-sobeing
K kst
& Kk b2 chanh bri M&C Lénin [Polrtical
Ecangmis 6 Marsesm and Lenlnisig ? 4
- r Cudn i 13 Chat [(Orrganizational
! L oarsersnip] ¢
& Marketing chién luge (Stategic Mackobng) 5 4
-9 Nghign oty marketing [ Marketng Research} 3 4
1 y  HE thong thing tin trong kinh doeanh
[Huaress InfoiMistion Systam) 3 A
1 Truyen Hhang Markeling tich hop
{urirergrted Marketing Communicallang 1 *
{12 Phip Lftdai ordng (Geneml Law) z 4
! Ff nding g kE Doach (Flanning Skl
: (1]
e HAM HOL THUF TU (FORTH TEAR)
aTT i - SaTC  Heg
(Crdar) Tén man hoo hige phzn (Mod | e I,'Ng:;nf {;1.;
| Lleh s Bang et san wiét Nam {Histony of
Viatname e Communist Farty) : !
Choytn des M hudng oing nghé inarketing
2 48 (Perspectives o Digial Marketing z 7
Testhnoinoues)
3 % dn KE hoach Markating 3 ( Cagitd ;
Marketng Capstong Project ) : !
s Morketng Oua phLaeg oo fnyEn thdg <5
hia [Spoal Meda Marketng ) 3 d
¢ Phat b san phim pdl vl cai GEn (New
I-i'ru-:ILl:E Cenveliminient & Innawation) 3 7
§ Hoe phan lya chan g [(**) CElecve Caame 1
21y 2
, Hx Ahan U@ chin & ("%} { Elective Caorse 2
s | 7
18
Thut bag v 1 nghidp fIntornship and " 5
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STT ™ L Hec £TT FTT  Hoo
Tidn rrvn Rgey lapt ptan {Modules) (Murnoal ke Tén man hoc i pridn (Modules) (Wwm of ki
(larder’ (Qrder)
Crl e o el
12 Cuan bl thirong hléu (Brand Maragement) 2 f
12 Thict && UL {UTAIY Designs) ry G
4 Eang Lo vi phan e ndd dung s5 (Ol 3 :
¢ Ceonitent Craation amd Dessfopanenit]
15 CEry nghe Markeds g 85 | Dhgilal Marketing 3 G
Tochinokowts)
16 Fan ik Marketing {Marketing Analyics) 3 L
8|
oual )
FrL Dt Rl cEC G IRET B O SR e [7): 2Enh S30 San e o Bt hon, Blactivie [irser
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P TG W TS N Eoemere g / Markersrr) +
2 KAV s Soah aeieae (Enramt ensusiyr) z & Markettlt O FGeg Modie Marketens) ¥
I Qe A (P Mamigement) 7 T Phdn 5 mab (Wb dnaftics) 7
; oder {of A revdeietivgr [Markateng Proect 2 p Tri bl iy oAty v manketety [Mariating 3
AT ang Sustness Frbordigane )
S Markoting B5R (B2R Marketing) z ¥ O 53 mankening fMarketing et} i
P mc-r.r:d.-efn.rmjwéc &Y Ateraatonsd P 6 Macksting x5 b (Socint Marketing) P
2 g b foad S S il A chount P E Markerinr bdng consp ey B kS fLegh
(Pusiness Anasis) Erine Macketang,) 7
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