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nginh Marketing, mf 54 7340725 winh 6 dai hoe hé chink quy cia Hoc viga Cng
nghé Thaw chinh Vién thing (Ch dér kém thea).

Pigu 2. Chwong trinh gido dyc dai hgc ngink Marketing duce ép dung théng
nhit wong woan Hoe vign.

Didu 3. Quyét dinh of hidu lyc thi hanh k& 1 ngiy ky.

Pidu 4. Phé Giam dde Phy trach Co 88 Hoe vign i Tp. H6 Chl Minh, Chénh vin
phing, Trudng cac Phing: o t2o, (Fido vy, Chinh ] & Cing tde sinh vién, Tai chinh
k& foan, Quan |y Khoa hoo cing nghé & hep tic qode @& Trdmg Trung tin EKhéo thl &
Pam bdo chit lugmg piao due, Trudng cic Khoa o (ap 1 va 2, lnimg BS mdn
Marketing va Trudmg cac don vi cé H2n guat chiu trdeh nhigm hi banh Quyét dinh. 7

Noa nbiin: = -y
NwBitud; s PHO GIAM POC
- B3 GDNBIT (¢ b, y

- B& UT&TT (de bic); fi=f 7!

- Ban Gidm dée HY; . éﬁ,

- Luu ¥T, DT (03}, . ;

CLF SV Tudn Lim



B THONG TTN VA TRUYEN THONG  CONG HOA XA HOI CHI NGHTA VIET NAM
HOQC VIEN CONG NGHE Die 18p — Ty do — Hanh phic
BUL CHINH VIEN THONG -
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Neinh dio rgo (tifng Ank):  Marketing
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M 58: T34¢115
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(Rt thea Qupét dink 5if &!rﬁf@ﬂ-ﬁv nedy 2} thamy ADndm 2032 cia Gidm Sde Hpe vien)

I MUC TIEU
1.1.Myc tiéu chung (CGoals)

Chyomg trinh die tae Cir nhin ngénk Marketing v dinh hidmg vé marketing sé cia
Hpe vign Cbog nghé Buu chink Vién thing duge thiée k& nhim dio tao Clr nhan
Marketing co pham chit chink i vimg ving, o6 dgo dirc va sire Khae til of trich shidm
x4 hit; o6 kidn thide co bin vé kinh & — x5 his, quan 1, quan tri kinh doanly c6 kién thec
vi k¥ ndng chuyén sy vé marketing, marketing sf; ¢6 khd nang Jam vide & lip, thich
wung nhankh u':.fri cdy nhiE[n i ¢ thi thudc chare ning merketing, oo piing lue wr hoc p,
nghifn ol bdi dikmp A& néng cao trinh d4.

Vie tri¢n khai chuong trinh 440 t0 ndy ndm mung khubn kid nhing Eldi phdp oy
th thie hign chién hroe phat tién eda Hoe vign Cong nghé Buu chinh Vidn théng tro
thinh tnwmg dai hoc co quy md vA chit leong dido 1o, nghifn i hing diu Vidt Namn vé
cing nehe 55, 14 mét trong cic dom v) chi lye cung cap nhén lue, in thire, chu;.-'én wiao
cong nhé phye vt chuvan ddd 56 qube gia

1.2 Muyc tiéu ¢y thé {Program Objective = 1'0s)

Muc tigu oy thé eda chyong trinh dao tac cir nhin nganh Marketing chuyén sdu vé
marketing s& cita Hoo vién Cong nghé Buu chinh Vign théng nhdm 440 190 cfr nhan
1arkating cb:

1.2.1. Kign thire

PO Kién fhire oo ban vé Iy lun chinh ti, hé thdog phap lugt Viér Nam, an ninh quic
phamg.

P2 Kign thitc cor ban vé cde mguyén 1y, quy lude v& tire 1i80 v kinh tf 42 28 thd van
dung vo higu cie hoat ddng kinh & coa cic b cluire, doanh nghisp.

L e feind gido duc il hpe mpdah Morketing 1



FO3, Kidn thice e bdn vé cie ngoyén [§ va thie BEn vE linh vine quén i kinh doanh dé
c6 thé vin dung vao thue @ hoat ddng quan trj kinh deanh cia cic td chic va
doanh nghiép.

P04, Kin thire toan disn vé [F thuySt vh thre ti8n markeling vb marketing 56 vauw thue
tién kinh doarth eba cAc t chire, doanh nghi¢p, tir lip ké hoach dén tridn khai, kiém
spdt. danh gid.

Chuywén meanh inderns! Markermg

ECs. Kidn thic chuyén siu vé cac kénh, cing nghE, vi piing ol marketing »h, lp ké
howeh, wrign khai va kigm e, ddnh eid howt dimg ¥ chign dich murkeling rong
méi tnnbmg s8.

Chiyén nganh Plhin tich Div lifu Marketing 38

PO6. Kién thic chuyén s8u vé phin tich, danh gié thinh lich hoal ddng markeling va
markeling 56 38 ¢& the 48 udt cic hoat dfng i hién ohim i hoat ddng
marketing va marketing =5 cuia cée 18 chir, dosrh nghidp.

Chuyén ngank Triydn théng Markefing

POT. Kifn thire cluryén sdu v céc hinh thice vd cdng oy truyén thing marketing, lip ke
howch, trign khai, &nh pia cde hogt ddngsichién dich truvén thing markering,

L22 AP n¥ng

PUH. Cac k¥ ndng chuyén mon oo ban dé b thé 1rién khai thie hidn hoet ddng marketing
va markcting 50 trong thye tién cac deanh nphigp, 10 chie,

PO, Cae by niing b tro v2 ki ndng mém dé cé thé lam vige higL qui trong mbi tnxmg
nang dfng vi chuyén nghiép,

2,03, Thdi d

PO 0. Phén chit dao dire, ¥ thire nghé nghiép, irdch shigm cing din, chi ding sdng tao,
0 ¥ thire phéi bop, hep e oong cong vise,

2 2.4 Teink &3 ngogi ngie wi fin hoc

PO L. Khi ndng st dung Lgng Anh troog edc hoat ddng lign quan dén nghé nghiép duoe
dao tao.

P2, Kha ning s dung tht cde cong oy tin hpo va phﬁn mém cu bin vd chervén mdn
pliyc vu cho eing vide, hoe @p va nghidn cin,

2. CHUAN DA RA (Learning Onteomes — 1.0s)
2.1. Chodn vE kién thire

Sinb vién 150 oghigp clurong winh dio ko o ohin npanh marketing oia Ho¢ vidn
(CSnp nghé Buu chinl Vien thing s& dat chc chufin diu ra vé kién thite b ge;
Lo, Higu va vin duig dirge kidn thitc co %n vé Ly lafin chinh tr Trict hoc Mic Lanin,
Kinh & chinh ) Mic-Lénin, chi nghiz x4 hid khoa hoc, tr oedng Hé& Chl Mind, Lich 2

Cherimg frimh gicho G cdar e ngdarch Mebesimg 1



Dang Cng san Vigt Nam vi cic kifn dure vé phap ot Vige Nam vao gidi quyél cic vin
4 kinh t#-x3 hat frong thye tidn,

1.O2. Hidn vi vin dung duge cée kign thie oo bin phue ve hoat déng kinh  vé kinh
doanh cin cic o chirc doanh nghiép nhur v& todn kinh ¥, xdc sufe théng ke, kinh td
hrgmgs, quin i hoc, k€ dodn, quan irj dy an vao, gidi quyét vin dé kinh doanh va
miarkeling ia th chire, doanh nghigp, S—

LO3. Phin tich vi vin dung dwoe n_]mﬁ_g vin o4& 'f:cr_'héit'_[:;ﬁa i inedmg marketing hién
dzi, hanh vi khich hang van thye GiEn hoyt dgng marketing ¢ia 65 chire, doanh nghiép.
LO4. 11i&w vi vao dung duge tr duy va guan diém markcting hign dai; nhfing khii pidm,
gui irinb v& nguyén Iy nén tdng vé marksting vao thuc tin hoat déng marketing ciz 10
chigz, doanh nghigp.

LS, Hidw va vin dung duge b vicichie néng va cong oo markeling co ban; phin tich,
dinh gid va sir dung mdt cach phéi hop che cing oy marketing tac nghiép nkém i wu
hagt ding marketing cua doank nghi€p/td chitc trong méi trmg canh ttanh v3 bifn
difng.

LO6. Hidn v vwin dung duge cée kién thire nén ting v& marketing 8, che cing nghé v
chnz oy marketing 58, (huong mai didn tit vae thue t&n howt djng trarketing cda cde th
chire, doanh nphidp trong mdi truémg 4

LO7. Hifu va vin dung dw cic nguyén e va qui loh 13p ké hoach, chifn looe
marketing ndi chung vi marketing 38 ndi rignpg trong thue Gién bii cant cu 1hé cia cic &
ehrc, doanh nghiép,

Lo Hidu va phin tich dwge bén chit wvai ted, cAc foai hinh dir N2a kiph
doanh'marketing, ¢dc phuongz phdp thu thip vd phin lich dir e kigh doanhimarketing,
quén tr] 4t [iu; of thé vin dung kifn thic v dit lige, quin (rj dif Jidu vao cic quyét dinh
miarketing cia 18 chir/doanh nghiép.

Chupém mpank fnverret Marketing

L09. Miéu va vin dyng duge daoe che kidn (hi chuyén sau vé cde kénh markeling 50
oo bdn (web, soeial media, scarch engine) vi che edng nghé, céng e marketing sé lign
quan vao thye tifn p ké hogeh, trien khai va kidm wa, dinh gid hoat d8ng v4 chidn dich
marketing trong mai ruimg 35,

Chapén nganh Phin tick D& HEu Marketing 6

LO19, Hicu vi vin dung duge duoe che Kign thire chuyén siu vé khai pha d@ lidu, phin
tich, danh g4 thanh tich hoat dgng marketing va marketing s& € o6 thé 48 xudt cic host
déng cdi thién nhim 31 hoat déng marketing vé marketing 56 ¢ia cac th thire, doanh
nghi¢p.

Chiyén ngonh Trupén thing Marksilnyg

LOTL. Hiéu vA vin dung duge duge cac kidn thi vhuyEn siu v chifn lune phuzong tién
tuykn thdng va cde hinh thire/eing on truybn théng markeling co bin (bag gén: quan hé

Clnurrg trinh pide dac &30 Foc rgdh Marketing 3



cénp ching, marketing truc ti€p vit guing cdc) vao thie tifn lip ké hogeh, iridn Khai,
Jdanh gia cac ozt déng/chién dich truyén thing marketing cita cdc 1é chire, doanh nghiép.
2.2, K¥% ndmy
2.2.). K¥ ndng chuyén min

Kinh vién ot nghiép chaong ainh dao e oir nifin nginh Marketing cia Hec vign s€
Gut cae chndn dhu movE k¥ nang chuyén min oo W dé thue hién duge mue déu phin
tch v& vin dung cac kign thive chuyen mon vé marketing v marketing vio thye tién. Cy
thé Ia: :
1012, Cé Kb nding sir dung cée k¥ ning co bin w6 phin (ich mdi wdng matkeling va
phin tich thi triedmg, khach hang
1.CH 3. £6 kha ndng si dyng cae b ndng thu hip, phin tich va didn gidi cde logi dit ligu
o bin (i lidu so chp, diF Fdu thi cdp, dF li§u npudi dong dé lal trong i trobng
Fmermet, dif ligw 58 va quan i co s& dit 1iéu nhim phye vy cho sie quyét dink marketing
LO14. 6 khi ndng s dyng k% nidng lap k& howch, trién khai, danh gia va theo 4ai hogt
dong marketing noi chung, marketing sb noi riéng
Chuyfe npdnh Internet Morketing
LOYS, £6 kha nang 50 dung k¥ ning chuyén sdu dé lua chon va phdi hop céc kénh vi
cong cu markssing <6 nldm xay dyng k& hoach va wikn khai chc chuong trinh v chign
dich marketing 0.
Chiyén ppdah Phin tick Dir ligu Marketing 59
LO16. C6 khd nang sir dung k¥ nang chuvén sdu v phdn tich marketing va phan tich
marketing sb rhim dinh gia thanh tich va két qua hoat déng marketing nhim phyc vy
chir che quyét dinh didu chinh chién luge, ké hoach v cae chirong toh marketing 4¢
mang lai thanh tich til, hom eho 18 chivre, doanh oghiép.
Chupén npanh Truyén thing Marketing
LO17. Cd khi ning st dung k¥ nidog cluydn sau A2 Ty chyn va phii hip cic hind thire
va céng oy muvén thdng marksting oo bin, Lp ké hogeh, tridn khai, dinh gid cde hoat
d@ng_fchién dich tm:,-én thing marketing cia cic 18 chire, doanh nghiép.
2.2.2. K uiing bd tro vi k¥ ning mém

Sinh vién v nghiép chuong trinh dao tao ¢l nhan nganh Marketing clla Hoo vién sé
Aat cac chudn ddu ra vé k¥ nlng b i v ki ning mém ohy seu;
LR, Cé khd nang tr duy he thing, logic. sang taa v& khaa hoe nhdm oo thé vin dung
tét cac kidn thire ¥4 kv ning chuyén mdn duge hoe vae e tién hoat dgnp marketing
gl 1 chite, doanh nghiép freog méal trromg ddy bién djng,
L0185, o kKid ndng st dung che k8 nling mém phuc vy cho vige thuee hidn cde cong vige
m céch chuyin nghigp, bao phin: k¥ ning lip k& hoach, k§ ndng lam vige nhom, k¥
ANg giad tjép, trinh bav, k¥ ndnpg pial qug,rét vhn 48, tromag cac tlnh huﬁng cdinp viée da
dang-

£y teinds gide e dgf Bpe mEank Morkoling 4



L0260, C6 kha nang s¢ dung abing phin mém phin Uch dif lidu eo ban (Excel, SPSS._.)
A& phan tich dif éw kinh doanh v marketing oo bin, phve vo cho vige dira ra quyer dinh
marketing cua cac doanh nghidp, th chire.
L3 Ngoeai ngir

Sinh vign tht nghiép chiromg trinh da. hu:: ol nh&nnganh Marketing coa Hoc. vién 5
dat edc chuin s ar V& ngcal ngid bt saw:
LO21. Dt ning lue lidng Anh 450 dita TOEIC qubc @ tnf! ]én (neemg duomg Bae 3 theo
khung nfng |y npoal nel 6 bic ding cho Vigt Nam).
[.022. 6 khd nang sir dung ligng Anh co b trong cic heat d8ng Li&n quan &én nghé
nghigp drae do tao.
2.4, Ning lyc 1y chil va tréch shi¢m

Sinh vign tit nghigp chuong irinh die o eir nhén nganh Markering cia Heo vign s
dat cdc chudn dSu ra v& ning Nwe by ch, trdch nhi¢m va hanb vi dao I nhe gau:
L33, ©6 kb néng tr hoo tip, nghién e, tich by kinh nghi¢m dé thich nghi v&i méi
tnmg lam vie ndng diong.
L{24, Co phim chit dao dic, ¥ thie nghé nghiép, trich nhiém cdng din, ton trong v
chip nhan phap T, ¢ ¥ aire 18 chite ki Jugt v tinh thén hop tic.
3, KHOI LUGNG KIEN THUC TOAN KHOA: 128 tio chi (vhdng boo gém Gide
e thé chdt, Gido duc quibe phdng va edc mdn K ring miémm)
4. POT TUCNG TUYEN SINH VA YEU CAU DAU VAO: La ngwin 45 10t nghép
THFT hodc trong dromg, tham dw v2 teing m:.'én fdat wde veu ciu dau vin) lrong ko
fuyén sinb dai hoc hé chinh quy vii T hop xét wyén Todn, Ly, Hoa (AGD — khii A),
hede Tudn, Ly, Anh van (401 — khfi AT} hodc chc phwong 4n £t tuyén Tidng oiw Hoe
vign Cong nohé Buu chinh Vign (ng.
5. QUY TRINH PAO TAQ, DIEU KIEN TOT NGHIEP
5.1, Quy trink ddo (ao:
Chweng trinh ddo tae dwge thuc bién irong 4 nim gﬁm & hoc kY, trong dé 7 hoo ke dich
Jiw kidn thire tai Howe wign v 1 ky thye tip thye 18 @i oo s {td chirc, doanh nghigp). Cobdi
khoa, stk vien lam Khta Tuin et nghidp hoje hoin thanh cdc hec phin thay the th
nghép-
Sitih vién dupr A B0 theo phusong thie daw o Lo chi, ap dung Quy ch dao tao tin chl
hign hanh ciia Bd Gigo duc & Bae tao va cia Hoo vidn,
&2, C'oog nhgn tét nghidp

Icét thiae khda hoe, sinh vidgn dirge cdng abin it nghiép va cap bang Cir bhin trinh A8
dai hoe h chinh quy khi 3a hii tu diy che tifu chuan thea quy chd dde tao dai hoc theo hé
thiing tin chi,

6. THANG DIEM: Theo thang diém tin chi

{haesteyge trinR gide due dgi foe Agdnh Markaiing 5




Bidm chir (4, B, C, D, F} va thang diém 4 quy d wemg dng dupe st dyng d2 ddnh gis
Kéi gua hoc tip chitth this. Thang didt 10 duge st dyng, 48 dénh gia difim thinh phin
i cie min oo phan,

Thang diém 15 Ak e Thang Ol AR :
’"{ﬂﬂ-m a‘hanh pﬁdn} I 'i' ﬁ}ﬂlﬁmﬁhﬁ'__; ‘_'I ‘”’__Bi}r._-ul .5!!.".-':1::-:.-
Tu' Elﬂden w040 A _ 40
Tir B,5 d&n £.9 A 57
T B0dEnD4 B+ ' 35
Bikm dat —— ]
T 70940 7,9 B 30
Tir 6,5 dén 8,2 Ce 25
 TuSSdnb4 | & 20
Tir 6.0 44n 5.5 o+ ‘ 15
Tir 4,0 8En 4 D | 10
Khbing dat Ducti 4,0 F Y

7. NOTDUNG CHUGNG TRINH BAO TAC

7.1 Can trie chwony trinh dio tao

BT 0 o o L e e b A o v e e oh Gl
1. Kién thire gido duc dyi cwong 47
1.7 | Kndi kidn thirc chung - N 29
L3 | 1t chin e N ¥ 1|
FEF: Tiéng Anh ) 14
£.1.3 | Tin hoe ' 4
1.2 | Khii kidn thirc khoa hpc co bin'kkon hoc x5 ki 18
._1 1 Kién thin gldo dyc ch-u}rEn nghlép g1 _
2.1 | Khéi kidn thitc co' s¢ (nirim wgank v nganh) 57
12 | KWi hién thire chipén chavén ngdnh | 14
L3 | Thucidp va Tt nghifp ' '. IT
Ting cong 28

7.2 Nii dung cbhwong trinh
7.2.1 Khai kién thire chung

hereg trinh pide o dai e wgank Macketing il



‘ ?‘i E- Li:nmlﬁlp E;.E“f —l e
T Tan mén hoc % ,§' 'g-, I %g E—:’ ,I; | mﬂl‘ﬁﬂnl'
" || 2| 38| BE| ey en ek
i R 1& z é.. 2 |
1| Trikt hoc M&c-LE e BASIIS0D 0 3 | 34 | 10 1
2 | Kinniboninn 1 Mes-Lemn | BAS11S1 | 2 | 24.| & | = 1
i_ 3 | o nghia xa hid inea hoe BAS1152 | 2 | 24 |
4 :,-4‘::_.“:'“"""9 nasanVist | masiisa | 2 |2 | & |
| 5 | Turtséng Hé enl ik BAS1122 | 2 | 24 | @
& Tibmg Anh Course 1 (] BAS1IST | 4 | | 1
7 | it Anh Cousa 2 BAS1158 | 4 | b
8 | THng Ath Cowsa 3 BAS1153 | 4 ; ol
IEN Tidng &nh Cowss 3 Plug BAS11ED | 2
10 | Tinhoc oo sér 1 INT4154 | 2 | 20 | . a | 2z |
11| Tnngc o so 3 INT11S6 | 2 | 20 1 2 =
! Ti!mg: e | =
Ghhe dre thE chit wh Giso dpc quﬁl:-phbng
1 | Gigoducthéchdtt RASIIE | 2 | 2 28
2 | Gido duc thé chil 2 BASII0F | 2 | 2 268 i
3 | Gido dus Qubc phing RAS1IDS | 7.5 |
Gl e ohd 2hdt vd Glép dpe quic phing
1 | K§ niing thuy® rink sk | 1 | 6 | &8 | 1
|2 | K§ ndng Jam vile nhom Skoic | 1 | 6 | 8 | 1
!:a_gﬁjnannmmmﬁn stz [ 1 |6 [ 8 T
' L{L’:Eﬂ‘gﬁlﬁ hopehvatd | epppga | 1 | 6 | & :
5 | K§ nang gleo 113p | I AnRR T 1 1 (] ] 1
| & | K§ néng gidi quyét vén dd | Sk 16 i B B 1
_ T EF ndng b duy sang Bo SHD11ar 1 & 5] 1

7.2.2. Kiéo thire kboa hge co ban, khoa bge x3 héi

Chasgirgr BriR gicka oftoe S froc moank Adaekefing

() Dicu kigrm df dimg by hpe phin 1iéng Ank Course | frong chuweng trinh 16 vinh vién
Pl dad drink & H'E{ﬂg.flnh ptr 225 Fiéwm theo hai thi TOEN Flacerwem Tesd (v Tém cde sink widn
cher dat g dider frdn s T it thdinh Rec phén r:'é'ng Ank Ad ey Course © i BASHF ¥
KE hogrh hoe 13 mon Ape GEag Anh th Rigs theo oiteony trinkh ofi (6 rigng.



. | fnen é__‘
it S| L 8c| FE| pp | mass
| TT | Tén mén hpe T 5 =3 | =£| ol bt e
' & | EE| hee | bt
. T | 8| 5| ps| 2E| ak ™9
g | - :E E =
L =
| 12 Toancao clp 1  BASTZ1Y 2| M 8
13 L_i thuy®t xbe sudl va thding easizin | 3 | i :
14 | Toan kinh & | BZ&IZ41 | 3 26 | B 1
15 | Toan cao clp 2 | BASIZZO | 2 z4 | &
15 | Phap ludl $3i clong BEAIZ2Y | 2 | 2 | £ _
17 | Tam W quinty BSAlIE | 2 | 24| B
18 | Ligh el ¢dc hoc thuydt kinh vk | BASI100 | 2 | 24 &
Phripgnn phap luan mghéén
19| G kia hoe SKD1I08 | 2 | 18 € B
T 1 =
[ Téng: 1B
7.2.3 Khbi kdén thie gisa duc choyén nghidp
72.3.1. Kién Brike co 56 nhdrt nganh V2 #gank
Lin 14p S :"_"_ T
! 8 (#idld) [ E’
' £ 18], g 5B e | e
= = M3 oo
™ Tén min hos - _E' & ‘% 2 = 5-45 J;'; * mi&n hoe
¥ -3 B gg ﬁ'ﬁ! iy f’““ guyét |
|| _J —-— )
li i . Copilh
20 | Winh té vima 1 R ERE 1
1 Kinh b T md [ BSea13i 3 [®| & 1
27 | Marketing cén ban | MARI2Z2 | 3 | B | B 1
2% | Mpuydnly ké 1ean FLAd221 | 3 | 56 a |1 L
'_ d4 | Kirh 1& orong B5A 1509 3 | 36 A 1
2% | Crudn i hes | BSAilEs 3 | 38 8 1 _
26 | Harh wi khdach hing MARIZO | 2 | 24 | B MAR132Z |
G @ thénp eing lin tong | ' '
_2? desnly nOhitn MAR 131G _ 3w | 8 1
Iigrned wa g dung Fomg
28 | e deanh I.l'lP.Ft‘I:E_Eﬂ | 3 B 1 )
Prat Iridn vd oy dpng web
24 rang matkeing MARTZ3L | 2 | 36 ] 1 |
Ctuan trj 4 $é g o kinh '
0 | Joanh MAR1IAYZ | 2 | 24 B |
rrg dang 3 phwrorg tign
3'1_ freng kink deanh _M'!"F"“w_ 2 o € ]
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8. HUUONG DAN THUT ITIEN CHUUNG TRINH

BB KE hugck hoc tip ch udin (R £iGE Eem FH)

8.2. Tién tetoh hoe tip chufin (Chi tift ki thea)

8.3 Danh sich chc mbn hge titn quyét, trude san hodc song hinh (CR fiEd kém then)
9, MG TA TOM TAT CAC MON H{;:c CHINH -,

9.1 Kinh £é vi mé K '

Md mon kpe: BSALZI

Sé fin chi- 03

Mire hpc tidn guydr:

Towm 1 mii g

Méan hoc nﬁ}- cung cap cho smh vign nhitng kién thirc ¢ ban v kinh té lieze & mide 36 vi
mé, bag gom: oo ché vin hirh cia thi meémg; hinh vi oo ban cia ngwiri tiéu divg, hinh
vi ela doanh nghiép nhéim dat higy qua kinh té cao nhit; cdu tric (& chir cia mi nganh
cdng nghiSp; vai rd evia chinh phis trong wq:c digu tidt 1hi lnnmg va che véin d2 Kinh €.
Dhra trén nhing kién thire co ban vé kinh € vi m, sinh vign o6 thé Fép this 46t hon nhiiy
Liién thire chuvEn sau ong [l viwe marketing,

9.2 Kinh t& vI mi

AT min hpc: BSA131I

S8 tin chy 03

Min hope tidn gaydt,

Tiim 13¢ miii dung:

Kinh & o vi md quas tam dén himh vi clia tofn bt nén kinh 18 - v 51F Diing ad, hng
teimg vis suy thodh, 1ng sin bromg hing hea va dich v eda nén kink W, tinp, g san
leromage, 09 1€ lam phat va (hdit nyhigp, can can thanh todn vA 15 mia hii dodi, Muc HEn ol
kinh t& hge vi mé F gidi thich nhitng thay 8 kinh & sat nime dén nhidy ha gia dink,

doanh nghiZp vi thi trrdmg cing mt 16e. Kinh € hee v1 mé 3 cip dén ca LEng trodmy
kinh té trong dai han va nhing bidn diimy nedn han cdu thanh cho ki kinth deganh, .

Trong mdm hoc ndy, sinh vidn 58 JAm quen voi cac thude do/chl =8 hoal ding kinh 1€, hoe

edich it dyng cdc chi sb niy 48 (4nh gid cic didu kién kinh té hlEﬁ tai v hidu cie chitc
nang, cia thi tmu’.“mg Sinh vién s& hoc cdc quan didm chinh w8 Vi th quyét dmh Lrvvart
ding cia nén kinh 1 Wing thé va 2 hoo céch ]'ﬂ'mn tich céc i dlf‘:ng 120 ndn kinh t&. Bén
canh db, sinh viZn s& tim hifu cdc phuomg phip Gidp cdn chinh &4 véi chinly sich kish &
vi mé ciing nhur phit trign cic k¥ nang phin teh t4e ding cda che hanh ding ckich sﬁ-;:h
va ddnk gia nhityg fyi (hé v& bit lgd cia cac chinh sdch khéc nhay.

2.3 Markeling ciu bin
M min hpe: MAR1322

Chung trivd gide duc de boc nptink Morketing 1



54 tin chi: 03

Min hpc fign qu_wft:

Tem idd ngi dunp:

Mon hew Markering etin bin nhim cung cép cho sinh vién ohing ki€a thire vé nhimg phic
trién m&i nhil tong cac khdl niém va tope hinh macketing e ban, Min hoe pdy gidi
thi¢u che sinh vidn mil cich dﬁ}f di nr khi Iy thuyél vé marketing e 39 cho dén hoat
ding markeling ngdy nay v cio vin dd thec 1£, hép din va madi mé. Sau khi hge xong
mén hoe nay, nguia hee o hidu dage cdc nél dung chinh v& khai nigm w4 quy trinh
marketing, mdd tudmy marketing v khach hing, Wawi hoc cing c6 thé hién céch thiét
ké chién hoge markeling dink badwg gia i khdch hitng dim tréo che edng cu marketing
héin herp, marketing dich vg eing nbar higu dugie mdt si quan diém vé marketing mé rfng
nhur markeling todn céu, markeling bén vimg.

9.4 Npuyén Iy ké todn

M main o FIALNZ]

i kin ok 03

Mébw Ape 1ién qu}r-é{!".

Tom s o dung:

M boc duge xay dumg thinh § chu-:mg, ahiny cung cap nhimg kién thie vé hach toin
ké win, bao ghin: phin giéd 1hidu tHog quan v& ké tudn (khdl niGm. A& ommg, cac npuyén
tdc ké Ladn..), ohidng phiwong phip ké 104n st dyng trong, cong tae ke todn {chimg tir, tinh
yid, (i Khoan, thng hop cin G403 hé théng sd k& win va cach thite phin anh ghi chep
ITUNE 56 ke tndn, ndl dung 1o chife cong Gc ki todn rai mbl dom vi.

Vuc tigu ooa mon hee 13 trang bi cho ngoat hoe ndm vimg nhimg kién thire ghm: phin
gidi thidu 10Ny quan vé ké lan (khai nigon, ddi tuomg, cic nguyen thc k¢ todn..), nhimg
phucmg phip ké todn si dyng ireng edng tac ke toan (chimg ti, tinh gia, tai khodn, tong
hop ¢ ddi}, hé thing sé ké oan va cach thie phan dnh ghi chép trong 0 ké todn, ndi
Aung i chire cone tie ké wan i mdi dom vi, giop naued hoe vin dung linh hoat kicn
thire pdy trong thue 1i€n,

9 % Kinh té hryng

M nnrn fpc; BSA1309

54 fin chi: 03

Mbu hpe tién guper;

Tdrn tét nji dung:

Man hoc “Kinh t& logng” 58 gith thidu véd sinh vién & phuoog phdp nghién cim dinh
luomg trong c4c vin d8 kinh 1. Bat diu v ban chit coa Kinh t8 hrong, sinh vidn =& Jam
guen i qué teinh thidt ké nghign i Lioh & leovg. Cac khai nidm co bian w8 mé hinh
hdi quy duwe gidi thidu lim nén ting 8¢ nghién ey cé¢ leai mé hink hidi quy tavén Unh.
winh vign duwg pidi thidu cée phuromg phip wde long he sé hii quy, xae dinh kKhodog tin
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iy va thyee hign kiém dijnh Wid l:hu}r:l: danh gid sy pho hop et cdc bam ki qu}r va 50
dung cic ham hdi quy A dyr Win. Wi heic nay -:ung trinh by cic khai nién vi da cHng
tuyén, phimyg sai thay dod, ir tuomg quan vé sai 56 d3c t clia cae mi hink kinh & lugmg;
chc phuwong phip phat hién ching v cac cich tip can dé kbic phuc chang. Man hpe
giop sinh vién o4 khd niing (hiét k£ cée mé hinh kink té Tucrg phis bop vii 17 thuyet va
(fure tign dé giaj quyét pie vin 48 nghign cin, . - |

05 uan Iri_h_i;u’.: .
M3 min hgc: BSATI2E
S8 téve chi: 03

Mdn hoc fin quydt;
Tiim 43¢ nji dung:

Chudn 1 hoo bao gdm cac kifn dire oo ban vé yui irinh hoach dink, 18 chite, 1Anh dao wi
kidm tra hoat d9n ciia cde cd nhin, by phin tong 4 chic nhﬁm dai A mye tdu ching
trong diBu Kign bién ddnz ciiz mai tnrdmip. Nl dung hoe phin gdm céc vén 48 nh MNhip
mon quedn i kid migm quan o], nhd quan i, khea oo quan o], Co si khea hoc cia
q_uﬂn triz cée e hoomg gquan tr, cic nguyén the vi phuomg phap guio it, théng tin vé
qu}'v:l: dinh quan . Cac chire nng qudn 16 nhu kowch dinh, 1 chive, [8nh dao, kigm ihe' N
di€u chinh va mdt sé vin a4 khde nhy quin tr sy thay dét, quin o xung dét, quan tf hoe
trongz nidn kinh té e dnie.

VE k nﬁng“ hoc phin teang bj nh'tt'ng k¥ nﬁng can dhiél ma nhitng ngui quin i 52 fhyee
Bign, gém o hoach dinh vA fa quyét dinh, th chis, Jdoh dao Lioje &idu hanh va kidm tra
hoat dong coa 18 chie.

2. 7THank vi kbhach hang
ME min hpc: MMAR T304

86 # chi; 2
Min hae 1ién guyde: Markeling odn bin
Teimm it nf dung:

Mién hoe binh vi khich hing hrdng dén cung clp cho sinh vién nhimg Kién thire va hidu
iét cor bin vé hinh vi khich hang (md Linh hinh vi khich himg, qui trinh quyét djnk
muz, Jac ik cua hanh vi oia cic nhom kbdch hing khic nhau) va nhime nhin &
déng Jén hanh vi khich hing, Ddy la nhitng wés Eng guan mong 48 oo (e e thanh mat
nhi guan trj marketing higu qua. Hay ndi cich khde, nhing kien thire va hido bide nay 58
witip cho nhimg nha quan trj marketing cf duwge nhimg quyét dinh Marketing tét hew,

Qua mén hoe niy, sinh vién 528 duge gici thigu nhimg kién thicc va hidu biét sig sic vé
khua hoe vE hanh vi khach hing. Ca thé, sinh vién e giol thigu 1ing quan vé khach
hing vA nphién ¢l hanh vi khéch hing, qua tinh hinh thinh va phat teién aia khoa oo
hanh vi ngwin tuéu dung, méi Lén hg gitfa chifn g markeling va hinh W ngud tidu
dung. Sinh vign cliog o¢ dwoc gion thigu vE cac khai nidgm ttong tim Hén quan d€n hanh vi

e ———
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khach hang 13 ngwiri tiéu ding mé hinh vi gua trinh quyét dinh mua cia nhém khach
hing nav cilng nha cdc nhin vé dnh huimg 03 hénh vi ofia ho. Sinh vidn s hidy qud vlnh
sal mita shm, s thda mdn cia DU tide ding vk sy gin bé cia ngwdi tigu dung. Bén
cahh nhmg kidn thire vé hanb vi khach hanz neudi iéu ding, mdn hoe ciing gisi thitu
1% sinh vidn nhimg Kign thire co ban v8 lénh vi khach hang L t6 chirc,

9.8 Chz hé thing thing tin trong dloanh nghidp

Ma min hgcs MARIZIS

53 #in cki: 83

Min hpc (in quyﬁr:

T £ npi dung:

Mén hge nay s8 cang n.:ip cho sinh vifn nhing kién thic ¢ bin vé hé 1hérng théing tin
phue vy hogt djng kinh doanh (rong 16 ehiic. Sinh vidn ciing tim hidu bng céch nac mo
hé thong héing tin ¢& (hé e dang mot quy trinh kinh doanb va t& chire, Sinh vién cfing
nphién cing cdch co s dir liéw dug 50 dung trang doanh nghi¢p vol mus ticu thu thap dir
ligw, cac cach thire khic nhau duge s dung dé phit trign mét d thing hing tin, cic hd
théing chic ning c0a nd va cic megwven Ve ¢o ban coa giao ép va lidn ket trang mit ha
(g vt pitra nhidn hé thone. Moa o thiv Juin v cée khla canh quin by quan trong
ria vige cob thing tin va kign thic 1y ngudn e ela th ehie vi 50 dung hé thoag thing
tin mAt cich chién fuge 4z dat durgre che myc tido oda 1@ chire.

9.9 lnternet v img dgog trenz kinh doanh
M3 i fipp: MART3II3

S tin ofif; 3

Mbi hpe HEH qupét:

Tom idt nii dume:

Man hoe nhim cung cip cho sinh vién che sinh vién ngnh Marketing ihimg Kidn this
cor ban v& inang mAy tinh va Internct nha: cac kKhal niém, thadl sgi e ban 15én guan Adn
may tinh, mang mdy Linh, cie piao thirc mang, cic hé didu hdnh, cic ¢bng oy tnw nhip
mang Iternet. Mén ho ofing cung cap kign thire ¢ha sirth vin vit vige 50t dung cée dmp
dung nin website, emai, blop, facebook trén Intermnel v& cac kidn thie lién quan dén an
toan thing tin i rhén, Ké thie mén hoe, sinh vién of thé ng dung trién khai mdt b
hovat Adng nhy quang céo, tiép thj khéch himg kinh doanh teén nén Internet.

9.10 Phat trién vh dog dung web trong marketing
Mi mdnr hpc: MARII34

56 tin chir 3

Mon ke HEn quyér:

Tiim 1t ndi dung:

herg deimr ghido ofuc det e ngdnh Mavkes g L4



Mén hec nay cung cap chio sinh vién vie kido thie co ban vé wiebsite, s bidng va lich
su phat trién cdc thé héweb, céc fmg dung Web trong kinh 1€ x8& 1i, vai trdy vi cdc yéu
chu can thidt 451 véi webstic trong kinh doant v& marketing, Két thiie mén hoc sinh vién
ofr thé ndm duge vai 108 v Ipi the coa website Irong marketing cia doanh nghiép, hidy
cA¢ ngurven tac w6 thidt ké plan dign web, cdc chiic nang co bdn ela website dé dng dung
cho wryén thing, PR, iép thi, quing c4s, phinich, quan trj thdng tin, ...trén website.

211 Crudn try oo 55 dir ]ié_u kinh doanh
M mdn hpe: MARIIIZ

S W chi: 2

M fryne iEn n;ruyér-‘f:

Toim 1 mi dung:

hiin hoe 52 cung cip cha sinh vién nhimg kidn thice co bin v& khoa hoe diF Ligw, qudn i
CSDL kinh doanh, CTSDL Ma.rl::etmg Cu Iht:, m&n hoe 82 frang ki cho sinh vién rhimg
ki¢n thire can bén dé hify vé cfing v n;:.. thidt ké vi quan Iy co s A [ién kinh doanh, vé
chign lrge dit ligu trong kink doanh, vé ap dung TS Marketing trong kink deanh. Bac
higt, mén hor s& nbin manh hon vio kidn thae v& quan I3 v st dyng eor sér i lidu kinh
doanh ¢iing nhur kién thic nén ve chign lrge dir liga Irong deanh nghidp.

.12 (ng dung da phuing tién trong kinh deanh

Mad mdn boc: MAR13ILY

Wi dim chi: 2

Mén Rpc 1N quyéty

Tdrit it 2 dung:

Mén hoe nhdm cung cip cho sish vién nhimg khai nigm 1fnp qudt v3 da phwong titn
(DFT) va dmg dung cia nd trong how dong kinh doanh cba deanh nghigp. Py 13 oo sé
d8 zinh vidn co thd widn Ichﬂi vas hoat dHng Intcmct mark::tmg sal ndy. Sau khi hodn
tianh mén by, sioh vién ném durge nhimg kién thic co ban vé BT, cac foat 34 pham
F2PT, ede thdnh phin co bin cda sin phdm BPT,quy tinh sin xudl sin p]'uim EPT. Sinh
vién chap hifu duce nhimg (me dymg thye & cia Ba phuong tén trong [fah vwe kinh
doanl, sie dgng dueye phimy céng oy & tién khai cae hoat diing marketing irén mang
intermet.

213 Quin I dir §n
Ma min kpc: BSAII50
S5 #in chl: 2

Méan kpc tém qupée:
Tk Lt i ding:

Hoe phir cung ¢dp nhimg kién thic co ban vé du an vA quin tr dir 4n trong doanh
nghiép. Tign hanh lip dy dn khi dwge phé duyt va tién hinh  chitc thue hign dir 4n bao
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zhin iz hoat ding nhue 16 chire bd may quan Iy du dn, 1p ké hoach thue hisn dir 4n, quin
1% tign d¢, phan phii nguie T, guin e i ro cda dyg an va it 2t hoat déing khic cd
[1én quan.

Vi kifn thire, mén hoc gigp sinh vién higu vi gifi thich dugc nhifng vin 48 co ban vé dy
An va quian i dir dn trong doanh nghiép, lidn hinh 13p dir &n khi duge ph duyvét va 1ién
hanh & chire thyre hign dir &n bao gdm cde hoat dong nhr 1 chire bé ndy quan by du bn,
lip ké boach tnre hign dy an, guan Iy tién 34, phin phéi bgudn Ire, qubn i 10d ro cla dur
An vA mit & hoat ddng khic céd liEn quan

Vé k§ ndng, sau khi hoc xong hoe phiin pdw sinh vién cé thd tridn kb duec cie brae dio
HEn et L din v quin ¥ dyr dn.

114 Thuwong mpi difn by

M pedier hpe: PLAT132Y

56 tim chi- 2

Min kpe UEn quyeL:

Tiimr tdt nfii dung:

Mim hoc ndy duoc bifn sopn d& phue vy cho vige nphién e, hee tEp cha sinh vién cie
nganh kinh t& Muc tiéu cia mén ho nhim giop cho sinh vign hida va phin tieh dwoe cde
khai rigm oo ban viquan rgng ohét lién quan dén theemg mai dién i, co 56 hyg tinug hi
sir phad Lrién ez thurnig mad didn b7, ndl dung, han chil, hoet d0ng o0a wsc loai hinh piao
dich thirong mai dign L. N dung mdn hge ciing piop simh vién cling oo thé dénh £id cic
cang oyt 1banh todn tnre lu}'én, livi ieh, vai trd coa dich v climg nhor otz cae 1én sham zia
cung cfp dich vy thaoh lodn, ném deoe quy trinh x4y dyng gidi phap thueng mat dign 4.
Sinh vitn ¢o the vin dung nhitap kidn thitc cla mén hpo d€ s4c dijnh pham vi tngn khai,
xac djnh nguan le v i cimg & bidt dén bire ranh tean cinh el theong mai dign tic
915 Quidn tri marketing

AT nedn foc: MAR1424

58 Wn chiz 2

Min pac tién quyét: Markesing odn bdn

Tom ddt ngi dung:

Min hge nhim cung cip cho ngedi heo nhimg kign thire chuyén sin vé gquan i
marketing lidn quan dén cic hoat ddng hoach dinh chidn luge, o Bp gl o, phin phi
v fruyen thiing 2id tei cho kbéch hing, quan li mdi quan hé voi khdch hing v cde hogt
disng marketing nhim At duge sy HEng trom g 1o 333 eda doanl nghicp.

Vé ky ming, mon boe cung cip cho sink vidn nhimg k¥ ndng wing hop va phin tch cac
vin d& Tién quan dén quin i marketing eiing vhu k nfoz giaa tifp, ki ndng gidi quyd,
viir @i thing qua thao ludn, m vige nhim vi bao cda chuy@n 48,

9.16 Phirrng phip nghién ecir markeling
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ME mbn koe; MARIIW

4 v i 3

Min hoe tEn qupéL:

Tim it wif dung:

Mén hoc niy € vung cap cho sinh vién thog quen cfe kifn thic va kY nang eo ban vé
nghién <iu merketing. Treng méw hoc, sinh vigo € duce gida thigu & thao lndn ve cie
khdi nigm, qery trinh vi k¥ thudt chinh lign quan dén nghién ciu marketing v céc vai
tedving dung cim chiing. Man hoc bit diu véi vige nhin manh vé gid tr va bin chit cba
nghién ol murkr.:tmg. hry winh ngl'ur:n cau imarketing 58 dwge thao lufn san 4o, Tiép
theo, mén hoc s& n Lot gu:rl thiéu voi siith vién cach thu thip, phin tich cie logi di lidu
inghign corw khic nhau (bao gom dit lidu thir cip, dir ligu quan =41, dif lidu dieh Unh v dif
li$u djnh legmg) cho sir dung tong vige ra quyét dinh.

2.17 Truyén thing ma rketing tich hi;rﬁ
ME min hpe: MAR1I14

84 iin chi: 3

Ménm hpc tién qupde: Marketing ofin hdn
Téien 43 Wil dung:

Mon hoe gidl thigu cho nguii hge 14ng quan vé ayén thong marketing va quy trink
truyén thing cling whir che xu husing hign tal v o ddng ciia i dui 55 déi voi truyén
thong marketing. Trong tmén hoo, ngoii hoe 52 khim phé ve truydn thing marketing va
cdch thire hogt déng cia né, clng nhur due phat tridn mdd 56 kién thive vé cach ngarh
cong nghifp nay bao vE ngaii tén ding,.

Cuidng chu v cic cfng op TMC khic |4 nhiing thénh phén ot 154 mong vide phat ién
mit chiromg trinh truyén thing marketing tich hop, Mon hoc iy cling s pid thi¢u bao
quil cic kign Ehl.:n: lién quan v& cic thinh phin 89 9 ngudd hoc. Neguwén hoo 52 duoc pio
thigu v& [y thuyé ciing nhuwr the hanh, didw 0 ban d& hién vé quang cdn v3 che cong cy
M khic v& cdeh st dyung ching €& dat dugo hidu qui cao nhie,

Sau khi hoan thinh mdn hoe ndy, npwdi hoe & ob thi lip ké hoach truyén thilng
marketing tich hop che mét doanh nghiép hods: sin phim, Cong viéc nady hao pbm vise
tap ngan sach, hma chon quang cie va phaeng tién truvén thdng eing nhe cich do hréing
hifu qua cia k2 hoach cia he

%.18 Marketing dich vy

Ma mén Doe: MART42S

S tin chiz 2

Man hge tién guyét: Markeving odn ban

Tom vit adi dung:
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B6n hoe obim cung cip kigo diic va kv ning v& murkeling {rong kinh doanh dich v,
Miin hoe b g viri thag quan v kinh doanh dich vu v marketing dich vy, hanh vi clis
khéch hang trong kink doanh dich v, Sew 49, ¢dc nis dung, dure thao Julin 5T xoay oac
qu;,-él dinh khéce phau lién guan dén marketing dich vy cge quvet dinh vé dich vy, dinh
gid djeh vy, cung -::ﬁp dich v tru:,rén thing marketing dich vu, quan l¥ quy tink cung
cﬁp dich vy, quan 1¥ ohd cung tép dich viL vA quan Iy mél indmg cung, cap djch vy...
Min hie cling rén hay@n cho ginhl vién cie k9 ndng @ quyét dinh marketing trong kinh
doanh dich vy, k¥ ning lam vide theo nhdm.

919 Marketing clop nghiép

M3 mign koe: MAR1426

SE i chi: 2

Msn hpe tida guvd; Morketing cén ban

Tom it nji dung:

M#n hoc nay nhim cung cip nhitng Kién thitc vé marketing d6i véi khach hing cing
nghiép. Sau khi hodn thanh mén hye, sinh vigon co (he higo dege ohing Kién di lfmg
quan v& marketing cdng nghiép, phan bigt dvye marketing che oguin figu ding v che
chc 1§ chirg, phin doan thi teeimg céng nghiép va Ipa chun hi tnimg mye tiéu, chitn
luge marketing cdng nghidp, quan tri méi quan hé wéi khach hing céng nghiép, Sinh vitn
cing 42 higu hiinh vi mua it Khidch hang L4 1t chire va cd thé 2isi duich duoe cach thire
why dimp chifn lrge marketing cong nghidp va phit tridn cac chign thudt marketing cong
nghidp.

920 E-Marketing

Ma min fepe: MARI42T

S& tin chiz 2

Mén hoc ticn guydt: Marketing cdn bdn

T 180 ngi dung:

Mén hoo nay ohim cung cip cho sinh vién kién thin v& cic khal niém cin ban ve E-
marketing, kitn thin: v& chién kepe va ké hoach E-marketing, Bitt duoc dwge [rang v xu
hureng phit trién coa thi trwimg e-marketing, cdc vin d& v& Phap ludt va dao dic trong e
marketing. Cac kién thie vé nghign oo marketing v4 hanh vi khich hing trong mdi
g didn tir, cde khii ni§m cdn bin v phén doan thi owdme, lra chon thi tnrémg mac
tigu va dinh vi thi ineomg trong mi trudmy Kinh deanh tore uyén chidn hege dinh vi va
khie kiét héa, cie chinh xéc marksting hn bep va Clth.

9,21 Kétodn quin tri

Ma mdn kpor FIA1304

54 s chiz 2

M hpc tién guyét:
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The Lt i dung:

bdn hoc Ké todn quin irj Gung cap ohime kién thire oo ban wia kE todn quan tr p dyung
tromg cac dom vi k& todn (¢ he 13 doanh nghigp), N6i dung ey thé cda hoc phiin 1y bao
p6m cc khai nigm o bin, khdi qudt chung vé ké todn quin tri; che cich phin logi ¢hi phi
phl,:n: v chio WEI: ra quyét dinh trong kd 10an quin t3; thidl lap va cung ¢ip thing tin ké
i0dn qudin tr| vé chi phi va gid thanh sin plidm; Hip dw todn san xudt kinh doanh; dinh gid _
bdn san phim, phin ch thdng tin thieh hgp cho vite m quyit dinh ng_ﬂn han i dai han.

vé kién thire, miin hee trang b; cho sinh viéh nhing kifn thic co bén ob hé thing vé ké
todn quan Irj; vin dyog cdc kign thire ciiz man hoe dé thié lp vi cung cdp thing tin cho
nhd quin 1 v& chi phi v& va gla thanh sin phdm, Jinh gis bén san phim; phin tich cée
titsh hisbng trong san xuat kinh deanh va or vén eho 18mth deo doanh nghigp ra quyét dinh;
sinh vién co khd ndng thich Gng v ndm hit duere xu hirsmg phat teién ¢ia céc nidi dung
min hoo trong hromg Lai.

v i ning, min oo gitp sinh vién hifu vi vin dung d‘um cic k% nang v soan thio
bdo cdo chi phi, bdo cio 340 xuat, bao céo bd phin . thiét ké théng tin dudi dang bing
50 sinh, trinh biy thing tin dud dang phuong u-Jnh df‘: thi. C4¢ k¥ ndng phin tich cic
titahy Biing 2an xuit kinh deanh cy thé phuc vu cho vide ra qu;.fél djnh.

9.22 Quan trj thaong higu (Brand manapement)

MT midn hper MARIJZR

85 tin chi: 2

MBN Rpe Hdn ginét:

Tiien 18 nfi dusg:

Nhitw céng tv d3 nhin ra ring mét trong nhing i san qui 26 ohit ma he o dugre chinh
12 thuemg higu ma ho 43 dau ar vi phat tridn theo thiri gian. Mot theong hidu manh cb thé
20 Lie dijng dang ké dén quydt dinh mua hing cia nguli Géu dimg +1 n6 teupén dat gid o
chiu chog 4% v phin bl cac san ]Jhém va dich vu cda cfng 1y voi cac 361 thin canh tranh
Khdc. Quan tri thuomg kisu 16t 14 chia khoa 38 duy 16 lgn nhudn ola san phﬁm va dich v
rong < hyn, Tuy chign, véi s xudt hign cia nhidu ohing oy tnuvén théng wong the, vige
tae dyng via nudi dudmg mat theomg higu 18t dang dimg inek: nhimg théch thire cling akher
oo hji npay cang ldm.

Mon hoe nay gidi thidu cho sinh vidn cach tidp cfin todn dign va clp nhic v cha dé
thuong hiéu, rai sin tuong hidu va quin tei theomg bidu & @wm chién luee, gom thidt ké
+3 thye hién cac chuomg trinh v hoat dfng imarketing 48 xiv dung, do lirtmng vi quén tri
i sam thieng higu. Qua mén hoc, sinh vién 58 1am quen voi 1% thuyét nén ting lién quan
va cac md hinh xay dung thuomg hidw, cing v nhimg hitu bide thure e ¢5 thé EINp CAd
nha marketing ning cao khd ndng sinh L 1o 330 ¢Ba ede chicn g higo oo b,

9.2% Quidm 4rf bin hang

M min hpc: MARIIZY

£ tin ohiz 2
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Méw kpo HEn quytf.f:

Teiree £ekt g dung:

M&n lige 52 gidn thidu bin chit v vat ird cibg bAn hing vi guin i bin hang, cac chién
o ban banp va s lién quan clha chang dén ké hoach macketing cba 18 chive/doanh
nghigp. Cic lye Treng quan tri va mi tuimg tac dong [En doanh sd bén hang vi nhimg
diéyu cor han cha k¥ thudt ban hang s& duge thao Judn lrung mén hoe néay. Ngndi ra, mén
e 1dw clng s xem xét cde van d& lidn quan dEn vifc gquan 1F lee hegng bin bing va
cdeh 16 chitc che bogt dng bén hing; dir ko bin bing vi Kip ngan sich; quy trinh dink
wid Tgrs becmep han hang. Cudi ciong, cic thwde de vé hoat Jing bin hang Juwge xem xét,
bao gom cd wic theds do dinh legng w4 dinh tnh,

Bén canh 45 mdn hoe cong rén luyén cha gmb vién mil 53 k§ nang lién quan dén: 1ap ké
heach ban hing, thil k& dja phéin ban lxang, i chire lue lwgng ban hang, quin to e
lugmg, ban hing ¢iu doanh aghiép, nét 26 kF thudt oo bin trong bén hang. Sinh vién g&
bift cdch p dung cic phamg phap, céng cy hé e nghigp v ban hing vd quin (rj bin
hang.

424 Phan tkch Boat diug kinh doank

MA min hpc: BSA1YX0

Sd tfa cfi; 2

AMin Ape Gide o ye‘ff:

Tont ifr ns dung:

Hoe phén cung cip mat 56 kidn dure chung vé phin tich hogt ding kinh dosnb, Vin dung
tign hinh phin tich hogl dGog kinh doanh cia deanh nghitp bao gém phin tich kit qua
koot d5ng kinh doanh, phén tich digu kign hogt djng kinh doanh, phan tich chi phi kinh
doanh vi gid thanh s3n phdm, pkin tich tai chinh doanh nghifp va phén tich higa qua
haat ddng kinh doanh cie doanh nghidn.

KMyc Eu eha mdn hoc 1 gidp sink vign ndm vimg dwge cée phwong, phap phiin lich, cae
chi tidu phin tich, cd: nhin ti arth ldhg d€n cdc chi ifu phin tich tir d& nAm duge cach
thirc phan tich heat ding kinh doanh cia doanh nghidp.

.25 Lujt kinh doanh

M mdn hper BSA1314

53 tin ohi: 2

Man hgc tién qupdt:

Tom ¥dt rigi dume:

Hic ph'é'm nay trang bi cho g hoo nhitne kign thic vé phip it irong b e kinh T
nlur Ludt doanh nghigp, Ludt di0 tr, Ludt pha sén, Ludt cpnh tranh, <ac quy dinh cia B
ludt dan =i vE hop d-ﬁng .1 1im hidu eae hinh thire gidi guyét manh chﬁp tromg kinh
doanh.
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V& mgr kifn thire, mén hoe nay nhdm gi% higu nhimg kién thic co bin vé phip luft
kinh deanh, phép tufil v& céc leai hinh doanh nghigp, phap fedt vi i no, phip Lujt vé
phit shn doanh nghiép, phip luét vé gidi quyét tranh chip trong kinh doanh.

Vé ki ning, min hge nham cung cip cho sinh vién nbitng hidu bidy oo bin vé phap fujt

kinh doanh, tr (K, sinh vién oo thé quan Iy va didy hinh dnanh nghigp, »iiv dung +& soan
thio hop dbng, giai quyét u*anh L]ﬁp I,n:rng kinh doanh.

.2¢ Phin tich weh

M mmin Rrpe: MARILOR

Sd tin chi: 3

Mén hac ti2n quydt: L thuydt xdc sudt ve thilng ké

T L€ i dume:

Wiin bipe nhim cung eip cho sink vign nhitng kidn thic co ban vé phin tick web vi thre
hign mgt dir 4n phiin fich web hoan chinh gém ohimg bude co ban sau: xac dinh mye
tigw, xiy dung KPIs, 1dp ké hogch phin tigh web, thu thip dif Ligu, xf 19 d [jéu thanh
thing tin, lip bdo céo phin tich weh. .. Ngu:r&i i, mon hoe ndy o gidp sinh vién ¢d piém

say mé vl phiin tich va higu dwoe su cdp thidt cia phan thel wek, rong cic Josnh nghidp
Kinh doanh toye tuyén, ki si dyng oo ban cac ching cu phin tich web.

Mén hoc cing hudng (0 vide rén cho sinh vikn ode k}r nAng cba dir an phan tch web: k§
niing phat trién KPls trong phin tich web, k¥ nfng v& tp ban ké hoach phén tich web; L
ning Hp ban bao che phin Uch web; k¥ ndng s dung M binh REAN, lesight Model,
PERSOMNAS irong phin tich web, kK nang sir dyng oo ban cong oy phin tich web,

9.27 Marketing qua phurung tign truyvén thing <3 hji

Ml mifa pe: MARL406

Sd the chi: 3

Mdz hpe tign qupdi: Morketing odn bin

Toinsn 13t pid durge: ‘

Saw khi két thie hacn phu:"n “Markcting qua phuongp 1ién 1m}-én théng xa hiin", i mal kign
herc, sinl vién ot the higu v vin dung dwge cie kidn thie vé hoach dinh, 16 chire, vi
kidm 508t cac hoat dgnp markeling théng qua phuong tién Lruvén thaag %3 hoi. £ bidr,
mén hge huémg sinh vidn tiép can cdch thire lam mark&ting phi hop v hanh vi cla
nhom cong ching muc tiéw; = dung cic plurong (0 (ruyén thdng x& Boi nhe mdl chng
cy giao Hép phi bidn nhim mang lai higu qué cho hopt ding kiok doanh coa dognh
nghi¢p. Nhimg kién thit: co bin +& social media marketing ma sinh vien 53 dwge irang b
va duge lign e nhdin vin dung mit céch phit hgp tmng hie phin nay bag pdm: nén ting
cua marketing qua phuomg tign dTuvén thing x3 hai; bén linh vye g dung truyén thing
xI hii; danh ki e Afog ol truyén thing x3 héi.

Ml khhe, san khi két thie boe jihin sinh vién o6 the ndm duge céc k¥ ning ciin thist g
hogeh dinh, & chie wign khai v kidm sodl cac hoat Afg marketing trong 46 sir dyung

Clrewany frimfr gida die dai hoe redek Markering 21




phurmg tign chi yéu 13 truyén thing %2 hl; cac k§ nﬁ.ng gidi quyét vin d& wong truyén
thbrig qua phiomg Gén troyén thing xi hai.

9,28 Ling quan vé bién Gip web

Ma man hpe: MARI413

S8 tinchi: 3

Man hpc tién quﬁfi:

Tém i it dung:

Hye phiin “Téng guan v& bign ip weh” nhdm crang bi cho sinh vién nhimg kign thirc cor
ban cin thigt vé& quy irinh thidt kE, xdy dyog v duy i mde website, cung cip thbog tin
phve vy cho hogt ding phdn tich, dénh gid va ign kha bign tip web phuc vy cho
Marketing clis dosnh nghigp; ciing nhu each thive viin dyng cie kign thie d3 e vaa thre
1. Mgodl ¥ige cung n:f:p nhimg kitn there, mdn hpe cing hwabng LE vigc binh thinh cho
sinh vién mét 56 k¥ ndng can thigt nhy saw: Jdnh @4 website va iy dyung k& hoach bién
tip Websiie.

1.2% Maurketing bing cing cu tim kifm

Mi min hye: MARL4NS

56 oo chi: 3

Min boe tidm quydt: Markesimg odn b

Hie phin “Marketing bing cong co tin kién” ¢ muc tén nhim cung cip cho sink vign
nhirng kien thire co bdn v thidl k& v thue hign ingt dur an Macketing rim kigm (baa pom
cAc conp vide: xde dinh chifn wen Marketing tim kigm, thidt k& ban dé xode thidt Lp

charomg, trinh Marketing, tim kidm, thue bidn chizoog tinh Marketing thn kidey; cling ahur
cdch ture vEn dyng cic kign thire A3 hoe van thue &

Nyiii vife cung uép nbitng kién thite, mén hoe ciing hedng Wi vide rén luydn cho sinh
vién mil s Kk ning clo thidt dé tridn ¥hai mot dy an Marketing tim kigm. Co thd 15 k§
néng x4 dinh vin dé, nye tidu cho Marketing tim kiém; k¥ ndng Jap va trinh bay ban dé
avat Marketing titn kidm: cdc ki ning vE ndi dung choe Marketing tim kifm nhire 180 v
héa, kidm dinh chit lrgng ndi dung. ., k¥ nang thién ké, phan tich, danh gis vé SEO; ko
ning vE trién khai dur n PPC,

90,30 P sn K& hogch loternet macketing

ME man hpc: MARL4G62

S tin chic 2

Min hipe Fién quyﬁ:: Hanhi v1 khach hang, Quan tr macketing, Thawomg ma dign e, E-
markeding

T edt nji dung:

Hyc phin “Dé 4n Ké hoach Internet Marketing™ 14 mét mdn hoc trong chuyén nginh
Intemet Markeling o thift ki nhlm pibp sinh vién ap dung mat cich thng bop kign
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thirc v k¥ niing tha duge i chiuyés nganh Internet Marketing noi riéng v trong chuong
Irinh dao tae ngdnh marketing ndi chung théng qua viée Iridn khai mit ké hoaeh Interoet
marketing. hén hoc ddc bist nhin manh tod vige fip dyng tong hop cac kidn thin va k&
ning mé sinh vién duge hoe trong chuyén nganh nhyr Bin tip website, Truyén théng qua
cac phwromg tKn x8 hil, Marketing bing chog oy tim kidm.... Mén hoc s 12 m( cdu néi
gidp sinh vién két ndi kién thir/kT ndng duge dde by (al nhd theihg v nhitng cong viége
thire 1 trong nrong lat. ' e E =

Ve mift kién thive, hoc phin ndy duge thiét ké nbéim giap sinh vigo ap ding mil cich thng
bop che kién thic chuyén nginh vé Tnternet Marketing théng qua vige trin khai mét dy
an Internet Marketing dwdi sy butmg din clia gidng vién, Cic kidn thie dvge sir dung
mat cach tfhng hap rong hoe phin ndy ém: phét trién 1 ké hoach marketing; xdy dymg
vi bién tip mft website don gidn; tha thip, phin ich va sit dung 4 lidu v& kidch hang
(cbng ching myc tiéw) rong méi tnedmg Intemet, truyén thing marketing trge tuyén
{ruyén thdng qua cdc phiromyg tén ¥ bdi, marketing blng cic ofng cp tlm kidm. )

b oz nhimg myc tidqu chi dao oda mdn hoo 1 ziop sinh vién phit trién k& ning kridn
khai e ke hogeh Intemet marketing trén eor 36 vin dung cig ki nang &5 dirge: trang b
trong chuong winh tganh marketing va dgc bidt 13 chuyén npanh Intemnet-barketing. Cy
thé 13 cie k¥ nang: xée dinh tnodmg s U, xay dump va bidn dp indt website dom
gidn; thu thap dit ligu khich hang, phin tich web dé o6 duge ghiimg théng tin hiu ich vé
khach hingicOng ching muc tidu trong méi toémg Thternet; k9 ofng truyén thang
marketing trang méi trutmg myc tuyée; ky nang lim vige lheo nhém; viét bdo cio vi ky
ndng thuyét rink; k§ nang e duy, gisi quyél vin dé..

9.31 Phan tich Marketing

ME win hoe: MAR1437

Sé tiechi: 3

Min koo tién guyét: Hinh vi khch hing, Phwrmg phip nghién eit marketing

Ton tdit i deeng:

Sau khi ket thic hoc phin “Phin tich marketing™ sinh vign cf (hi hidu cae vin dé trong,
phin lich marketing va cde fnh viee émg dung quan trong teong cdc kénh marketing trite
yén vi ngoni tuyén, clng whr hifu cach phat widn cdc chidn hige mzrketing vi chc
quyét dinh vé phin bd ngudn lue duge thie diy birl phin tich dinh lwgne; hidu va co kha
ning ding céc b hinh thong ké dé dw bav hay giab quyét vae vin dé 4é ra quyét dinh
chign Irge marketing, Ngodi ra, sinb vign oo thé hidn va co kha ning dimg mot 35 mé
hinh ra quyet dinh (decizion models) quan trong 4p dyng trong linh e marketing, cling
nhir hitu dwee cach difn gidi kbt qua cae md hinh ra quydt dinh vi rit r shimg hidu Hiél
nhim 5p dung cho ca: quyét dinh markeding.

Niguiti ra, hoe phin ctn hunimg 161 mang bi cho sink vién k9 ning nr duy hé thiing va phén
tich 8¢ ra quydt dinh v gidi quyst vin 42 kish dosnh v rmarketing; k§ ning oo bin vé
doc, gial thich va trovin dat két qua phin tieh dir hgu phuc v che hoat déog kinh doanh
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cta doanh nghitp va k§ ming nhdn thire va ndm bit cic xu thé/xu huimg trong inh v
nay.

9.3 Khai phi dif ligu trong Markeling

MT min hpc: MARK1435

Sérnchi: 3 ‘

Man hpe HEn qupdt Phirong phip nohién ol marketing

T st mii dvintg:

Sau khi két thic hoc phin “Khai phi dit Lo trong marketing”, sinh vign co thé hiéu céc
khai nigm chinh li&n quan dén =i dung Jir ligu Iimn A& cal tién cdc hoat dfing darketing:
hidu drge tAm guan trong cla vide sir dung ¢4¢ K thuje khai pha 40 figw va cée phoong
phdp phan tich 48 quan I¥ méi quan hé v&i kiich hang, cic vin 48 marketing lign quan
{nhy kbao sat khach hang, lp bd se'phin doan, truydn théng, do i chifn dich, su hai
[omg, Jang ung thanh, khd ning sioh 13, cic phucoog tign truyen thang x4 héi va cac chi
d& Iidn tal khdc d2 cii whidn qu:-,'ét dinh marketing). Bén canb &b, sih vidn & duge teang,
bi kién thirc #& hifu cie k¥ (ot khai phd div ligy thide yéu va cic k§ thudt winh bay
nhitng bifu bié dwoc s dung 42 wich xual thinyg Lin U cde dir 138w vi chuyén gia (nhur
decizion frees, clusterng, classification, newral neiworks, nearesl neighbor, | vé vige su
dung cdc k¥ thudi khai phi dir ¥y khic nhau cho nmg van dé thedmy gap & matketing,

V& mat k¥ nang, s khi ké thie 1oz phén sinh vién co (hé ndm doepe cie k§ ning L duy
gitip ra quydl dinh via gidi quiét vin dé kinh doanh. Ngodi r, trong khuén khil hge phin
nay, sinh vien ¢hng diroe rén layén cic k7 ning oo ban vE 4o, gidi thich va tm}'én al
kst qua phén tich div Tigo ploc v cho hoat doog kioh doanh cia doanh nghiép; k¥ nang
nhidn thive v3 nam bal cde wu thibo rdme v cde oo hdi trong Hnh vie ndy; k5 ndng giai
thich va ddnh gid cde kKhii nién va céng oy can thif! d dinh gia, phin tich va pidi thich
Alt lidu markcting; k¥ ning lap K& hoach cac ngubn hre cdn thidt ¢ danh gid va phén tich
dir lidu, &p dymg cbe phat hign v phd bifn cdc ket qua,

033 Tritad Marketing

M3 min kpo: MARLI43D

Sanchi: 2

Min By tién gupét: Quan ] oo st dif 18w kinh doanh, Phluonp phip nghitn el
marketing

Tere tdt ndf dung:

Saw khi két théc hoe phin “Trlto2 marketing” sinh vién «é thé higu cdeh di&n dat di lige
va Iri twd kinh doanh vao cac quyél dinh darketing trong 03 chicilknh oghiép; hiu
Aot cac thao the xtr ¥ div ligu v xiy dung quan didm khic nhan dya wén dit ligu dé hi
g cac quyet dinh Marketing: hidu vi &p dung quy minh nehi$n cim markeling Ngoai m,
qua hoe phin ndy, sinh vign cd thé hitu cach ding cac Wi nghiém kirh doanh véi cach
tifp cin nghién el marketing A duwa va cac khuyén nghi kinh doanh of hide qui; Kham
phé, & cae mue sdun hon, ¢4¢ chifn lege dong dit lidw 1on thanh nhilng hicu biét sdu sic v
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nguéi tigu ding, cac céng ty va thi metmg; hido cach thié ké cae chuomp ininh dijnh
h.l.I'!fl'Ilg d lifu, cong nghé va quy rrinh 32 hd iy vige phén tich 4if 2u 160, Dac biéL, hoc
phan s& gitp sinh vién hifu cde thuil ngl co ban vé tri M kinh doanh va tri td
marketing clig nbw cdc fnh habog 1 teé kinh doanh w3 i tug matketing lrong cde
nganh khkdc nhaw cia thé gidi thye tidn

Ve miit k¥ ndng. =au khi két thie hoe phin sink vién oo thé ndm duge cée k7 nang tr duy
A2 ta queyét-dinh v Zidi quydt vin 42 markeling, k¥ nhng co ban vt 56 dyn ¥ chc oéng ey
bl twg kinh doanh; cic k¥ ning ribdin thire vi!._m'im_ I;ﬁt_ s xu thifu hrémg trong inh e
FI-I:i]r'. .
3,34 Chién hrpe phirone tién tnt_t.‘ﬂn thiing

M i fipe: MART1401

S8 1in chi: 63

Man kpc tEn quyét: Marketing vin hin

Tiim it i durg:

Mén hpe vdy nhim trang bj che sinh vién nhimg kifn thic, k¥ niing co bin v& hoat dang
wuyén thing marketing cing rhi vige xiy dumg cheén luge phuong tign troyén thing.
Cie kien thie bae gdm vige xdy dung ké hoach truyén théng marketing, xac dinh cic
phiromg Gén truyén thdng phi hop voi thp khan gid muc tigu, Bp ké hogeh phuome 1ién
tewvEn thing hin hop v cde dom vj cung cip phit hop. Sau khi hoan thinh man hoe ndy,
ginh vide b (ht xéy dymg ké loach phuomg tién truygn théne hin hop, mua phmome FHén
vit {Tinh pin ket qua hoat ddng cac phuong tign truvén thing.

9.35 Quan h{ cing cheng

M2 pda hpo: MARE4L]

5d tin chi: 03

MBn Bpe HEx quydt: Markeiing cdn bin

Tm tir gl dung:

Hoc phén ndy gidi thiéu nbimg ndi dung co bdn cda Cruan hé cong ching (Public
Relatiung - PR), gidp cho sinh vién nhimg hifu biét nén tang v& PR, tac cic k¥ nang m3
I &4 erh thé dp dung vao the: tién, Myc tiéa téng quit cia mdn hpe nhim enng chp cho
ngidn hod phitng Kidn thire ¢o bin cia Quan hi cbng ching, i quan wpng cha PR (rony
i chive; wde djnh cde A wrmp trong PR, nhin thirc va phin bidt dwge val rd oo Quan
b cng chning vot cac hugl dong kKhic irong doanh nghiép; iy dung, duy tri méi quan hé
vir] i nhom cing chimg, h§ thﬁng cae kénh thong tin clla PR; 1ip ké hoach PR, quin ¥
khiing hodng ¢da doanh nghigp.

2.3 Marketing trge tifp

M3 mén hpc: MAR1407T

57t ohiis 33
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Min fpc SiEn qupéts Marieting cin bdn

Toms et nifi dungs

Markeeting e 1ép 1a mdt mén hoc chuyén ngsnh cla sink vign trang nginh marketing.
Min hoc cung cdp cho sinh vidn kifn thic marketing tmre liép day 16 mdt phin quan
trong trong toan ha chién lwge marketing cta doanh nghigp, Mén hoc 52 két hop Ly thuyet
oiia markeling e tidp vd marketing nromg tac kem theo nhimg kign thie te 1€ va vi dy
tir thye tifn, Marketing troe iiép vi weong the véu chu mdt sy ¥ip tung véo cic k§ néng
nham 15 da hidw gud heat ding trong ot doanh nphiép ndwre Lip oo sé di liéu khéch
hdnz, Wehién cine vd phan s seu & Lign téi phan khiic khéch hang muc tidu, Lip ke
hoach v xdc dinh cic phvong Hén tuyén thing toomg the. Sinh vign s& hoo céch s dung
cac nzuydn by co ban o marketing Wy tiép d& sing a0 cie chidn dich tuomp e wid
khach hanp béng cach sit dung rhimg phuwmg 1ién truyén hang hign dal. Sinh vién vim
hoo Iy thuyét vira hoc thie hanh théng quo tim higu va quan =it mdt =8 hopt déng
marketing Inre tép thue 1 G mit sé doanh nghiép ciing nbar tién hinh thio lugn nhdm,
£ia] qu}rf:l van 4& vi gidi guyél tinh hulflng,

0.37 Quan tri quing cha

Ma mdn hoc: MARI4 L)

86 tinn chiz 013

Mdn kpe HEn qu_v-éi‘.' Marieting odn bin

T iy néi dung:

B hoc ndy rhim wrang i che sinh vién nhimg kién Thire, kT nfing ¢ir bidn v uin i
hoat ding yoing cdo ciha doanh nghidp. Cic kién thire baw wém vigc xiy dimg mus réu
quang ¢do phid hep, xdc dink ngin sich cho hogt ding quang cie, 18n ke hogch quing
(=T qu_g.fét dinh nfi dung quane cao cing nhw hy choo cic phocny: Ggn theee bigén dhilch
hop dé dot mye tido 35 dé ra. Sau khi hodn thinh man hoe nay, sinh vién of the iy dymg
ké howch quing cdo, van dunp kign thirc v s sing leo dé shiy dumyg théng digp quing
cto hay, dbng 1hd phdi hyp nhitnyg, phieng tién ruyen thing linh hoat d& nuyén i toe
i dung queng cdo.

938 i in: Ké hoach Troyén thing marketing
A% mdn hpc: MART 403

5 tin chi: 82

Man Rec i quyde: Marketing ofn bdn

Tdm tii afii dung: o

Mon hoc nbdm cung cap cho sinh vidn shémg kign this +& vidc Lap d& 4n ki hoach truyén
théne marketing. bao pim: theg quar vé && 4n ké hogeh wuyén thing marketing, phan
tich béi cénh truyén thiing marketing, thicét lap myc téu tm}'ért thing marketing, xay
dime chifn Lwge truydn thing marketing Uch lop, phdt frién chién luge sing tae, xy
thmz chicn hege wi ¢hidn Quwse pharang tign truyen théng marketing.
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_ KE HOACH & TIEN TRINH HOC TAR CHUAN
HGANH MARKETING - CHUYEN NGANH INTERNET MARKETING

NAM HOC THIY NHAT - NAM HOC THUY HAL
=T T&n man hge/hpe phten SETCHoe byl TT Ten man hoofhe phin S 7L Hoe ki

1 TrEk hoo MSc-LAnin ¥ HK1 E 1 Okl nghita =ac hed khog Rios PR A
2 Todn cao c3p | 2 HKL W 2 TeengAnh Course 2 4 w3
3 TEm b qudn l§ 7 HEL 3 Todn knhes 3 B3
9 Fhp UM dat cviong . 2 HKL [] 4 Lich s cic hos byl kinh o I HQ
5 Tk b o 4 ] 2 HK1H 5 HimhtFwvimdli 1 HKZ

o duc the chdt 1. MK1{ .6 Markateg cin ban 1 HK3

ey fiac quisc pvling HEd
& Kinh i€ ghlnh bl M- ey i HEZ 7 Mguyén Iy kE mdn 3 Hk4
7 Ting Arh Couse 4  HEZE B Tutwing HB Chi Mk ¥ HK4
& TFodn cao cip 2 "z FHEZ R 9% Tienganh Course 3 4 HF4
9 L7 e 3w sult thing ke 3 HEZ [ 10 Qudnwi hoc 3 HEa
10 Kl B8 vl mid 1 3  HK2Z F 11 HAnh v khich hang 2 Hra
11 Timhpood s 3 FN | F) 12 Qudn tr] Markating T 4

crap dyc the chik 2 He2 13 Internet va (ng dung Weong kinh doanh 1 HEs

[15 ] { 1% ]
|
MAM HOC THI BA b HAM HOC THI T
T T modn 119 phiin S5 TC Hee Icrfi T TEn mén hegMoe phin MICHM Ky
I lich 5ir Q3ng cfing sn Vigl Mam ! HKS B 1 FPhidntohweh 1 HKFS
Z  Kinh 1 |uing 3 HKS § 2 Marketing qua phucng BEn eadn thing ¥H 3 HED
T A hE thing thing tin g doanh nghsp 1 HKE B 3 Tongquanv@ ben Bp wel 3 WY
4 TErg Anh Course 3 Pl 1l HKE 4 Marketng blng cong oy fien KiEm 3 HEZ
5 Qudn by du o 2 HKS B 5 Phuong phap ludn NCEH 2 HE7
5 [Marketing dich vy 2 Hks § & Edn: KE hoach Enternel Marketing 2 HKZ
7 Thuong mai Jign g 2  HE= R,
B PhilL uidn b Ong dung wel bag merketing 3 HES '
9 Unp dung da phaiong BEn trong kinh doand 2 HEB Thutt: tip wi L nghisp 10 Hee
11 Phubng phip nghldn iy marketing 3 OHEE hfie; hC pivde thay thi tok nghlgp
11  Marketiney ofng nghlép 2 HER
1¢ TigwEn thdng marketing @ch hp | HES
13 Quan tr] L0 5 o kia knh goanh i HEG
14 E-Markating 2 HEE
15 3 hpt RSN 0 chan (3 6 HEE
TONG CONG:

Tk b o ot G Dl
1 K imn qud & 2
7 Qudn i S bide b
T Qudn &7 baor Adingy Z
d  Pha B gt ding Ainfr doarh 2
5 Lt i gk 2






ME HOACH & TIEN TRINH HOC TAP CHUAN
NGANH MARKETENG - CHUYEN NGANH PHAN TECH DY LTEU MARKETING 53

HAM HOC THU NHAT NAM HOE THIF HAT
T Tén mén hgoheoe phin CATC Mo kjf TT Tén rdn bochoc phan Ba TC Heoe ki
1 TrEt hoo Mic: Lenin 3 HE1 E 1 Owinghda 3 héd khaa hpe 2 He3
7 Todnesscipl ! HKi | 2  Tedng Anh Course 3 4 HEY
3 Thaw by quiin by 2 HK1Z 2 TodnwnhtE 3 HK3
4 Phap luat dal cuang | 4 141 E % Licks sif Cie hogrc thort kinh & 2  HE3Z
5 Timhpc oo s¥ 1 4 HE1 5 Kinh t& o) 1 K| HEZ
Gr#o duc théchat 1 | HE1 i & Markaling i ban 3 HES
Gléa duc quic phong HK1 = :
[21]
& KInh = chiri ki Mag- Léaln 2 HKZE 7 nquyBpiy ¥ badn 3  Hk4
7 TiEng Anh Coprse [ 4 HH: 4 & T butitng H Chi Minh & Hk4
8 Todncao odp 2 £ Hkz 9 T Al Course 3 4  Hkd
8 Ly thiry8 wd wbe SUBL g ki 3  HK2 § 19 Qudn Inihoc 3 HEd
W Fah Ewimd ] ¥ He2 11 Hanh w khdeh hdng . HE-4
11 Twn hoc oo 53 3 T OHe2 12 Quin e Maketing 3 HK4
Gldo duc the chat 2 HEZ 13 Inbarned wh oing dyng rong kinh gaanh 3 HE4
{ 18 | [19]
MAM HOEC THIT BA HAM HQC THO T
T TEn mdn hpefhees ghin S8 TC Hge byl TT TEn infn hoc/hoc phin S8 TC Hoc ky
1 Llch strBdag chng sén Wikt Mam 2 HES 1 Fhan tch Markeing I  HKF
2 EInh LE kigng i HEE 4 Khanphd dif 13 trong Markating 3 Hev
3 Cac @ mdng thdng bin rong dosnd nghisp 2 OHKS |3 PhaEn tich web 3  Hur
9 Ting anh Course 3 Plgs 2 HEL 4 Marketing qua phuong 580 truyEn thiseg ¥H 3  HEK?
5§ Quin b & dn 2  HKS 5 Phudng pluip hegn RCRH 2 HK?
6 Harketng dich wu 2 HES & Trbud Marketing I )
7T Tharidng maal Q. b 2 HER
3 Phat trdn va (g dung web trong marketing 3 HKS
o Uing dyng da phasang Gl trong kish deanh 7 HEA Thye tip wh Lt nghisp 10 HEE
1% Phuomg phap nghlén i raecketing 1 HKa hadc hgc phin thay thé 15t nghigp
11 Marketing cdng nghl&ép i HEA
12 Truyem thing marketing tich hop 3 HKE
12 Qudn tr o =0 i llée kinh doard i HEG &
14 E-Marketing 2 ] 147
15 3 hocphan tu chan [=) £ HK
[20]
TONG CNG: E
£uk e froc pixFe fereaon
I & indn qudn i zF
7 Qudn By g fidr =
7 oty bdn g <
o Bhin Hoh hogt ddmy kil daamh =
5 Ludt fimd doan s







KE HOACH & TIEN TRINH HQC TAP CHUAN
MNGANH MARKETING - CHUYEM NGANH TRUYEN THOMNG MARKETING

HAM HC THIY NHET HAM HDC THLF HAl
TT Tén mén hac/ Mo phin & TC Hoc 'I'I' Ten mid e phin 8 TC Hec Ky
1 Tret hoc Mac-Linin oMk L 1 Chvil nghda x3 hid kkta hips i HKZ
2 Todn =0 eSp Z HEl 2 T¥Eng Anh Cransa 2 4 HEZ
3 Tam b ogudn |y z 1! 3 Todnknh & I HK3
4 PREp (W6 O curong 2 HEL § 9 -Lkch sl & e higyBt kink 18 2 . H¥S
5 TWhpoogosTl . T HKi 5 Hnn t& ui md 1 -HE3
(87 duc HE chik 1 Hi1 & ‘Marketing cin han "3 - HE3
iAda dyr quic pheing
6 Kmnh b chis iri M- Liin 2 mE T MHgwen b KE bodn I 4
7 TEng Anh Course 1 q H..'-l B Turindng HA Chi Minh 4 HEd
B Toamcan chp 2 2 g o TiZng Anh Course 3 4 Hed
9 L Tt v ko Sl thing kA 3 13 Qudn tr hoo T HK#
10 Klmh t& vl radh | 3 11 Hanh vl khdch Rdng 7 HKd
Il T b o o 3 z H:E 12 {Judn trl Markeking 2 HE#
treb Clg the Chilk 2 M2 13 Intemet va (ng dyng teord kinh doarnh 3 HKA
[18 ] [19]
MAM HOC THI BA E MAM HQC THO TU
T Tén mada hgehge phlin S TC Hpo ki TT Ten mén hecthoe phin 54 TC Hox: by
1 Lich s Bding QnE 240 ViEt Ham P | 1 Chin lugt phugng e truvln thing 3 HEF
2 Kinh € kegng I mE 1 CQuan b oing chiing 7 HK?
3 LA hEndng thig tn trong deanh nghlen 1 HKS g 1 Marketing true bEp 3 HET
4 TIEng AP Caolrse 3 Plug 1 HKG 4 Cudn tn quang oo 3 HE?
& Quén | duf Gn 2 HI:E I & Phudng phip ludn HCEH 2 HK?
B Marketing dich wy 1 & BB & KE hoach bruyin thong Marketng 2 HE7
T Thimamsr mgl JiEn o 2
B PRAL teidnowd gt dyng web rong marketing 3
-EEI [1s87]
Ung dung Ja phuiomg 50 brong kink dosnh Z Thyt tEp wd Lot nghidp 10 HKS
10 Fhuang phap nohlen o marketing 3 hedic hos phin thay thé 5 rallép
11 Hawketing cdag nghedp i
12 TnmEn thing marketdng Wch hagp 3 HKE-
17 ChEn n oo 53 dif 18w knh doant i
14 E-Marketing 2 H
1% 3 hec phin turchgn (¥ & HKG
I
TENG CHNG: E
() A Froc i i g
I KE o gt S 2
F el by MAT Ay 2
F ol pef B30 A Z
4 Pha fizh hoad g kih dash 2
S el kil Spamh 2
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